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SIDDHARTH INSTITUTE OF ENGINEERING & TECHNOLOGY

(AUTONOMOUS)

DEPARTMENT OF MASTER OF BUSINESS ADMINISTRATION

COURSE STRUCTURE

| Year - | Semester

Sl. | Course Name of the Course / Laboratory L |PIS| C
No | Code

1 | 16MB701| Management & Organizational Behaviour 4 - 4
2 | 16MB702| Financial Accounting and Analy: 4 - 4
3 | 16MB703| Business Environment 4 - 4
4 | 16MB704| Statistics for Manageme 4 - 4
5 |16MB705| Managerial Economics 4 - 4
6 | 16HS610| Professional Englis 3 - 3
7 | 16MC849| Fundamentals of Computer & Information System 3 - 3
8 | 16HS607| English Language and Communication Skills Lab - 4 2
9 | 16MC850| Fundamentals of Computer & Information System Lab - 4 2

Credit Course
10 | COE-I | Comprehensive Online Examinat-| - - 1
Contact Period/ Week26 | 8
Total : 34 31

| Year - Il Semester

Sl. | Course Name of the Course / Laboratory L |PS|C
No | Code

1 | 16MB706| Human Resources Management 4 - 4
2 | 16MB707| Financial Management 4 - 4
3 | 16MB708| Operations Researdor Manager 4 - 4
4 | 16MB709| Marketing Management 4 - 4
5 | 16MB710| Business Research Meth 4 - 4
6 | 16MB711| Operations Management 4 - 4

Open Elective-I
4 16MB712| Management Information System 4 i 4
16MB713| World Trade Organization & Intellectual PropertygRis
16MB714| Cross Culture Management
8 | 16MB715| Business Communication Lab - 4 2
9 | 16MB716| Industry Analysis Report 2 - 2
Credit Course
10 | COE-ll_ | Comprehensive Online Examinat-Il - - 11
Audit Course
11 | 16HS61¢ | Human Values and Profesnal Ethic: for Manager 2 - -
Contact Period/ Week 32 | 4
Total : 36 33
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Il Year - | Semester
S Course Name of the Course / Laboratory L PIS c
No Code
1 16MB717 | Business Ethics And Corporate Governancge 4 - 4
2 | 16MB71¢ Entrepreneurship Developint 4 - 4
3 | 16MB719 Business Laws 4 - 4
Departmental Elective — 1
16MB720 Security Analysis and Portfolio Management
4 | 16MB721 | Sales and Distribution Management 4 - 4
16MB722 | Performance Management
16MB723 Enterprise Resource Planning
Departmental Elective — 2
16MB724 | Risk Management and Insurance 4 4
5 | 16MB725 | Advertising and sales Promotion Management -
16MB726 | Knowledge Management
16MB727 | Data warehousing and Mining
Departmental Elective — 3
16MB728 Financial Institutions, Markets and Services
6 | 16MB729 | Customer Relationship Management 4 - 4
16MB730 | Training and Development
16MB731 | Supply Chain Management
Departmental Elective — 4
16MB732 | Management Control System
7 | 16MB733 | Product and Brand Management 4 - 4
16MB734 | Human Resource Planning
16MB735 | E- Business
8 | 16MB736 Business Simulation Lab - 4 2
Credit Course
9 | COE-ll | Comprehensive Online Examination-ll [ - | - | 1
Audit Course
10 | 16HS616 | Aptitude Practice-1 2 - -
Contact Period/ Week 30 4
Total : 34 31
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Il Year - Il Semester
S| Course Name of the Course / Laboratory L PIS c
No Code
1 | 16MB737 | Strategic Management 4 - 4
2 | 16MB73¢ | Environmental Business Managen 4 - 4
Departmental Elective — 5
16MB739 | Financial Derivatives
3 | 16MB740 | Services Marketing 4 - 4
16MB741 | Organization Development
16MB742 | Data Communication and Network Analysig
Departmental Elective — 6
16MB743 | International Financial Management
4 | 16MB744 | International Marketing 4 - 4
16MB745 | Global Human Resource Management
16MB746 | Corporate Information Management
5 | 16MB747 | Seminar(Contemporary Issues on Busir - 4 2
6 | 16MB748 | Project Work 12
Credit Course
7 | COE-IV | Comprehensive Online Examination-1V - - 1
Contact Period/ Week 16 16
Total : 32 25

L = Lecture Houir,
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MBA

SIDDHARTH INSTITUTE OF ENGINEERING & TECHNOLOGY
(AUTONOMOUS)

| MBA | Sem L C

4 4
(16MB701)MANAGEMENT & ORGANIZATIONAL BEHAVIOUR

Course Objective To give a basic perspective of Management theaie Practices. This
will form foundation to study other functional aseaf management and to provide the
students with the conceptual framework and thertbeanderlying Organizational Behavior.
Course Outcome After completion of this course, a student shcaddable to describe and
apply a selection of key concepts/theory/framewardsvant to management, Understand
organization behaviour and management theory dtidatly analyze the underlying values of
these theories, Evaluate the impact of managertierdries on practical management
decision making and to develop skills and knowleudgtn regard to individual and group
behaviour in the context of organisations and teaiironment by applying these to achieve
organisational goals.

1.

Introduction to Management: Definition, Characteristics, Objectives, Natuseope,
Significance, Functions and Principles of ManagameManagement Vs.
Administration. Managerial Roles, Levels, Skills darQualities. Evolution of
Management theories: Classical, Neo Classical andevh Theories.

Planning, Decision Making & Controlling: Concept of Planning, Types of Plans and
Process of Planning. Concept of Decision MakingcPss and Techniques. Concept
of Controlling and Techniques.

Organisational Behaviour (OB): Introduction to OB, Organizing Process, Making
Organizing Effective. Understanding Individual Betwaur: Perception, Learning,
Attitudes and Personality. Group Dynamics: Besedit Groups, Types of Groups,
Group Formation and Development.

Motivation and Leadership: Concept of Motivation, Motivational Theories of
Maslow, Herzberg, David Mc Clelland, and Porter aagvler. Leadership Concept,
Traits Theory, Managerial Grid, Transactional Vafisformational Leadership.
Organizational Culture, Climate and Development Functionality and
Dysfunctionality of Culture. Organisational Chandg®&pcess and Implementation of
Change, Managing Resistance to Change. Organisatidevelopment, Phases and
Interventions of OD. Conflict Management: Johameldw- Transactional Analysis.

REFERENCES:

» Organisational BehavioyrStephen P. Robbins, Pearson Education, New Delhi

» Principles of ManagemenKoonz,Weihrich and Aryasri, Tata McGraw Hill, New
Delhi

* Organisational Behaviouy Mishra .M.N ,Vikas

* Management and Organisational BehavipBrerce Gordner, Cengage.

* Management and Organisational Behavio@ubbarao P, Himalaya Publishing
House.
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SIDDHARTH INSTITUTE OF ENGINEERING & TECHNOLOGY
(AUTONOMOUS)

| MBA | Sem L C

4 4

(16MB702) FINANCIAL ACCOUNTING AND ANALYSIS

Course objective: To prepare, understand, interpret and analyze dinluistatements with
confidence. To appreciate and use financial statésrees means of business communication.
To use the analytical techniques and arriving attusions from financial information for the
purpose of decision making.
Course Outcome The aim of accounting is to provide the inforroatithat is needed for
sound economic decision making. The main purpoge @ovide information about firm’'s
performance to external parties such as investorsditors, bankers, researchers and
Government Agencies. It has become an importarit gfayoung people’s education and
citizens in various roles in the societies and messes of all types.

1. Introduction to Accounting: Importance, Objectives and Principles, Accounting
Concepts and conventions, and The Generally Acdeptecounting Principles
(GAAP), their implications on accounting system; ubte entry system-—recording
business transactions—Classification of accounts.

2. Preparation of Final Account & Depreciation Overview, Books of Original
Record; Journal and Subsidiary books, ledger, Bahance, Classification of capital
and revenue expenses, Final Accounts with adjugsnéfaluation of fixed assets-
Tangible vs Intangible assets, and methods of deiren. Depreciation concept—
Depreciation of Fixed Assets -Methods of depregiattheir impact on measurement
of business Accounting.

3. Inventory Valuation, Good Valuation & Accounting for Incomplete records
Methods of inventory valuation and valuation of datl, methods of valuation of
goodwill. Accounting from incomplete records-Satiéeatures of incomplete record
system, advantages and disadvantages of singheamdrdouble entry system and the
differences between the two, preparation of acauascertainment of profit from
incomplete records, Accounting Treatment as peistaeement of affairs method and
calculation of missing figures.

4, Financial Analysis-I: Statement of Changes in Working Capital, Funds from
Operations, paid cost and unpaid costs. Distincietween cash profits and book
profits. Preparation and analysis of cash flowestant and funds flow statement.

5. Financial Analysis-Il: Analysis and interpretation of financial statetserirom
investor and company point of view, Horizontal Arssé and Vertical Analysis of
Company Financial Statements. Liquidity, leverasgdyency and profitability ratios —
Du Pont Chart —Accounting Standards Issued by IQ&dcus on importance of
Standards to give a general view on Financial Aotag practices), —their rationale
and growing importance in global accounting envinent,—IAS-IFRS-US -Creative
Financial Practices and Issues related to quafitgisclosures in Reported Earnings,
Window Dressing and limitations of financial statawts.
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REFRENCES:

Financial Accounting & Analysjs/.Rajasekharan,R.Lalitha Pearson Education, New
Delhi, 2015

Basic Financial Accounting for ManagemgRaresh Shah Oxford University Press,
New Delhi, 2014.

Financial Accounting & AnalysjDhanesh K.Khatri ,Tata McGraw-Hill Publishing
Limited, New Delhi, 2015.

Financial Accounting & AnalysjdN.Ramachandran, Tata McGraw-Hill Publishing
Limited, New Delhi, 2015.

Financial AccountingMaheswari, IBH, 2015.

Accounting for Managemernik. Vijaya Kumar, Tata McGraw Hill Education PVid.,
New Delhi 2015.
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SIDDHARTH INSTITUTE OF ENGINEERING & TECHNOLOGY
(AUTONOMOUS)

| MBA | Sem L C

4 4

(16MB703)BUSINESS ENVIRONMENT

Course objective To provide the student with a background of vasienvironment factors
that has major repercussions on business and sisatfper mind to watch and update the
changes that occur constantly in this sphere.
Course Outcome: Student should be able to understand the business mpapers like
Business Standard, Economic Times, and Businessg, Lstudents should be able to
understand the issues related to the industriagtyand regulation and their amendments
from time to time. They will also understand thetiinology of the planning commission and
Union Budget. The knowledge gained by the studentsapital markets, RBI guidelines;
trade, EXIM policy and Foreign Exchange Managenfeitwill be useful for them to take
decisions to ensure growth and sustainability efdiganizations.

1. Business Environment: -Meaning, Nature of business Environment, signiftegn
Internal and External Factors influencing businesgironment. Industrial policy of
1991, Liberalization, Privatization and Globalipsti Policy on foreign direct
investment in India.

2. Fiscal Policy: Public revenues, public expenditure, public detyvelopment
activities financed by public expenditure. MonetRolicy: Demand for and supply of
money, Objectives of monetary and credit policycerdg trends- Role of Finance
Commission.

3. India’s Trade Policy — Magnitude and direction of Indian Internatiotrate, bilateral
and multilateral trade agreements, EXIM Policy, &koff EXIM Bank. Balance of
Payments: Structure, Major components, Causeslifsequilibrium in Balance of
Payments, corrective measures.

4. WTO: Nature and scope - structure — trading blocksle-and functions of WTO in
promoting world trade — Principles - TRIPS, TRIM&aGATS, Disputes settlement
mechanism- Dumping and Anti-dumping measures.

5. Legal Framework: Special features of The Sick Industries CompaA&s(SICA),
Special Provisions. 1985, Board for Industrial &idancial Reconstruction (BIFR),
Consumer Protection Act, 1986.

REFERENCES:
* Business Environmenbaleem, Pearson Education, New Delhi
* Business Environment — Text and Cagdestin PaulTata Mc Graw Hill Publication,
New Delhi
e Indian EconomyDutt and Sundaram, S. Chand, New Delhi.
» Essentials of Business EnvironmefitAswathappa, Himalaya.
* Indian EconomyMisra and Puri, Himalaya.
* Business EnvironmenBuresh Bedi, Excel.
* Recent Economic Survey Report of Government ofdndi
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SIDDHARTH INSTITUTE OF ENGINEERING & TECHNOLOGY
(AUTONOMOUS)

| MBA | Sem L C

4 4
(16MB704)STATISTICS FOR MANAGEMENT

Course objective To familiarize the students with the statistitathniques that is popularly
used in managerial decision making. It also aimdeatelop the computational skill of the
students relevant for statistical analysis.

Course Outcome Offers better numerical understanding and its &pplications to make

valid findings and conclusions of data that hadectéd through different sources. This

subject also brings in development of statisticellgsis and interpretation ability of pursuing
students.

1. Introduction to Statistics-Overview, origin and development and Managerial
Applications of Statistics ,Statistics and the lofas of the study, statistics& computers,
limitations of statistics.

2. Measures of central TendencyMean, Median, Mode, Geometric Mean and Harmonic
Mean, Dispersion- Range Quartile deviation, Meani&t®n, Standard deviation and co-
efficient of variation Skewness: Karle Pearson ffwient of skewness, Bowleys co-
efficient of skewness Kelleys co-efficient of skeass. Theory and problems, Discussion
on direct and indirect methods of solving the peofx.

3. Tabulation of Univariate, Bivariate and multivariate data, Data classification and
tabulation, Diagrammatic and graphical represemiatf data. One dimensional, Two
dimensional and three dimensional diagrams andchgrap

4. Small Sample Testst-Distribution-properties and applications, tegtifor one and two
means, paired test. Analysis of Variance-One Way &wo Way ANOVA (with and
without Interaction). Chi-Square distribution: Tdst a specified Population variance,
Test for Goodness of fit, Test for IndependencaAtaibutes. Correlation Analysis-Scatter
diagram, Positive and Negative correlation, limfits coefficient of Correlation, Karl
Pearson’s coefficient of correlation, Spearman’alReorrelation, concept of Multiple and
partial Correlation.

5. Regression AnalysigConcept, least square fit of a linear regressiomp lines of
regression, Properties of regression coefficiefisne Series Analysis-Components,
Models of Time Series—Additive, Multiplicative amdixed models; Trend analysis-Free
hand curve, Semi averages, moving averages, Legastr&methods and Index numbers —
introduction ,Characteristics and uses of index loems ,types of index numbers , un
weighted price indexes weighted price indexes, sTe$tadequacy and consumer price
indexes.

REFERENCES
» Business StatisticBeri, 1st Ed, TMH, 2015.

* Fundamentals of Statistic&upta S.C. 6th Ed. HPH, 2015.

» Complete Business Statistiésnir D. Aczel and Jayavel Sounder pandian, TMH,

» Statistics for Managers using Microsoft Exdetvine, Stephan, krehbiel , Berenson,
PHI .

* Business Statistics. K Sharma, 2nd Ed. Pearson, 2015.
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SIDDHARTH INSTITUTE OF ENGINEERING & TECHNOLOGY
(AUTONOMOUS)
| MBA | Sem L C
4 4
(16MB705) MANAGERIAL ECONOMICS

Course objectiveTo understand the relevance of Economics in Busass Management.
This will enable the students to study the decisiomaking areas of Organisation.
Course Outcome Students should be able to understand the basinoenic principles,
forecast demand and supply and should be able timate cost and understand market
structure and pricing practices.

1. Introduction to Managerial Economics: Definition, Nature and Scope,
Relationship with other areas in Economics, PraductManagement, Marketing,
Finance and Personnel, Operations research - Tlee ofomanagerial economist.
Objectives of the firm Managerial theories of firm, Behavioural theorigsfirm,
optimization techniques, optimization with calcylusew management tools of
optimization.

2. Demand Analysis: Demand Function, Law of Demand and Elasticity emadnd:
types and significance of Elasticity of Demand, Bewoh Estimation., Demand
Forecasting: significance — methods. Supply AnslysSupply function, the Law of
Supply, Elasticity of Supply.

3. Production Analysis. Production Function, Marginal Rate of Technicab&titution,
Iso-quants and Iso- costs, Production function witke/two variables, Cobb-Douglas
Production Function, Returns to Scale and RetusnBactors, Economies of scale.
Cost theory and estimation: Cost concept and typeterminants of cost, Cost-Output
Function: short run and long run, Break Even Asisly

4. Market Structure and Pricing practices: Features and Types of different
competitive situations - Price-Output determinatiofPerfect competition, Monopoly,
Monopolistic competition and Oligopoly both the ¢pmun and short run. Pricing
philosophy — Pricing methods in practice, Pricecuisination, Product line pricing.
Pricing strategies: skimming pricing, penetratioitipg, Loss Leader pricing. Pricing
of multiple products.

5. Macro Economics: National Income: concept and measurement metHatlation:
definition, characteristics and types of inflation effects of inflation- Anti-
Inflationary methods- Business Cycles — definitimimaracteristics and phases of
business cycle-steps to avoid business cycles —Btmmomic Policy

REFERENCES:
* Managerial EconomigsGupta, Tata McGraw- Hill.
* Managerial Economics Analysis, Problems, Cases, Mehta,P.L., 8ulthand
and Sons.
* Managerial EconomigsSuma Damodaran, Oxford.
* Managerial EconomicsConcepts and applications, Thomas Maurice:TMH .
* Managerial Economicslames L.Pappas and Engene F.Brigham, Pearsmatitmh
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SIDDHARTH INSTITUTE OF ENGINEERING & TECHNOLOGY
(AUTONOMOUS)
| MBA | Sem L C

16HS610) PROFESSIONAL ENGLISH

Course Description The course content focuses on LSRW skills an@dbuolary building to
enrich their command over language. Relevant tasedb activities are also carried out to
enhance their communication skills.
Course Objectives
= To develop communication skills among the students
= To construct proficiency in academic and sociappsge.
= To improve their grammatical accuracy.
* To understand LSRW skills and inculcate the haieading for pleasure.
Course Outcomes:
Students will be able to
1. Use LSRW skills through the prescribed text daedelop their ability to
communicate
effectively.
2. Articulate well among themselves and with Facult
3. Construct compound sentences using common ociipas.
4. Manage to organize and deliver oral presentstion
5. Demonstrate the skills needed to participagedonversation that builds knowledge
collaboratively
UNIT |
Mindscapes [essons From the past: Importance of the Past)
1. Learning English Language through LiteratuRdgying the English Gentleman
M.K.Gandhi)
2. Oral presentation
3. Effective writing
Grammar: Relative clauses-Adjectives
Vocabulary: Sequencing words
Listening & Reading Activities
Writing: Analytical paragraph writing-Mines of meeting
UNIT II
MindscapesKEnergy: Renewable and Non-renewable Sources -nitime Sources)
1. Learning English Language through Literatufdg Portrait of a LadyKushwant Singh)
2. Preparing and presenting slides, Telephoneeitgu
3. Making drafts
Grammar: Adverbs - prepositions -causeedfett expressions
Vocabulary: phrasal verbs - Technical vataty-Extended definitions
Listening & Reading Activities
Writing: Report writing
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UNIT 1l
MindscapesEngineering Ethics: Biotechnology - Protectiomfrdlatural Calamities)
1. Learning English Language through Literatlra Belle Dame Sans Merdphn Keats)
2. Poster presentation, Debate
3. Technical drafting
Grammar: Using connectives-Gap filling exee using appropriate tense form
Vocabulary: Acronyms & Abbreviations
Listening & Reading Activities
Writing: Writing projects
UNIT IV
Mindscapes Travel and Tourism: AtithiDevoBhava- Tourism in lad
1. Learning English Language through LiteratukeMarriage ProposalAnton Chekov)
2. Group Discussion
3. Reading comprehension
Grammar: Structure indicating purpose-Sttbyerb agreement
Vocabulary: emoticons-cloze test
Listening & Reading
Writing: Intensive and extensive
UNIT V
Mindscapes Getting Job Ready: SWOT Analysis- Preparing foetwews)
1. Learning from LiteratureBjrd Sanctuary-Sarojini Naidu)
2. Interview etiquette
3. Job application
Grammar: Spotting errors, Gap filling ecises using “gerunds” & present participle
forms
Vocabulary: verbal ability
Listening & Reading Activities
Writing: Covering letter, Resume, Curriculwitae
Convincing others

TEXT BOOKS:
1.MindscapesEnglish for Technologists and Enginee@rient Blackswan, 2014
2.Paths to Progress in Englisbrient Black Swan

REFERENCES:
1. Effective Tech Communicatidrizvi, Tata McGraw-Hill Education, 2007.
2. Technical CommunicatioMeenakshi Raman, Oxford University Press.
3. English Conversations Practi¢grant Taylor, Tata McGrawHill publications,2Q13
4.Practical English GrammaTmhomson and Martinet, OUP, 2010.
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SIDDHARTH INSTITUTE OF ENGINEERING & TECHNOLOGY
(AUTONOMOUS)
| MBA | Sem L C
3 3

(16MC849) FUNDAMENTALS OF COMPUTER & INFORMATION SYS TEM
Course Objective:

The main objective of this course is to make tneent familiarize in information
technology and their applications to businessgsses.

Course Outcomes:

» The student will identify the components of a cotepsystem.
» Student basic understanding of commonly used atjuits.

» Explain the impact of computers to support for stry

» Explore computer careers.

» ldentify fundamental knowledge of Software pacleage

» Demonstrate proficiency in basic operating systenttions.

1. Fundamentals of Computer:-CPU, Basic logic gates, Computer Memory and Mass
storage devices, Computer Hierarchy, Input Teclgiety Output Technologies,
Number Systems.

2. Computer Software: Application and System Software, Programming Laggs and
their Classification, Assemblers, Compilers andelpteters, Process of Software
Development, Operating Systems- Functions of OpwratSystems, Types of
Operating Systems (Batch Processing, Multitaskingltiprogramming and Real time
Systems) Database Management Systems Concepts dfypata Models.

3. Software Packages: MS Word-Mail Merge, MS Excel-Formulae, Graphs,sBa
Statistical Formulae, MS PowerPoint- Creating Bff@mess presentations.

4. Data Communication and Networks: Concepts of Data Communication, Types of
Data-Communication Networks, Communications Med@gncepts of Computer
Networks, the Internet, Intranet and Extranets: r@fgen of the Internet, Services
provided by Internet, World Wide Web.

5. Functional and Enterprise Systems:Data, Information and Knowledge Concepts,
Decision Making, Process, Physical Components oforhmation Systems,
Classification of information Systems. Overview $€curity Issues in Information
Technology, Emerging Trends in Information Techgglo

REFERENCES:

Foundations of IT, Dhiraj Sharma, Excel books.

Basics of Computer Sciencs, Behrouz Forouzan, Mtagharraf, Cengage.
Foundation of Information Technology, Alexis Ledtathews Leon, Leon Vikas.
Information Technology for Management, Ramesh Biglai Graw Hill.

Introduction to Computers and Communications, P&terton-Sixth Edition-Tata
McGraw Hill.

V.Rajaraman-Introduction to Information Technolo&yentice Hall India.
Information Technology and theory Aksoy, Cengagarhags..

Pagel2 of 64



R1e MBA

SIDDHARTH INSTITUTE OF ENGINEERING & TECHNOLOGY
(AUTONOMOUS)

| MBA | Sem PIS C
4 2

(16HS607) ENGLISH LANGUAGE COMMUNICATION SKILLS (EL CS) LAB

The Language Lab focuses on the production andipeaaf sounds of language and

familiarizes the students with the use of Engliskeveryday situations and contexts.

Course objectives:

* To enable students to learn better pronunciatiooutyh stress on word accent, Intonation
and rhythm.

* To help the second language learners to acquiemdélpin spoken English and neutralize
mother tongue influence.

= To train students to use language appropriatepth formal and informal situations.

* To enhance written communication among the students

Course outcomes:

» To become active participants in the learning pge@nd acquire proficiency in spoken
English.

= To speak with clarity and confidence thereby enkbaranployability skills.

= To prepare effective job application

UNIT -1
1. Phonetics -Importance
2. Introduction to Sounds of Speech
3. Vowels and Consonant sounds
4. Phonetic Transcription

UNIT -1l
5. Word Stress
6. Syllabification
7. Rules of Word Stress
8. Intonation

UNIT -1l
9. Situational Dialogues/ Role Play
10. Telephonic Communication
11. JAM

UNIT — IV
12. Describing Persons/ places/ things
13. Oral Presentations
14. Debate

Pagel3 of 64



R1e MBA

UNIT -V
15. Group Discussion
16. Job application
17. Interview skills

Minimum Requirements for ELCS Lab:
The English Language Lab shall have two parts:

1. Computer Assisted Language Learning (CALL) Lab: T@emputer aided
Language Lab for 60 students with 60 systems, oastan console, LAN facility
and English language software for self- studyeayners.

2. The Communication Skills Lab with movable chairsl @udio-visual aids with a
P.A. system, Projector, a digital stereo-audio ed system and camcorder etc.

System Requirement (Hardware component):

Computer network with LAN with minimum 60 muttedia systems with the

following

specifications:

i) P — IV Processor
a) Speed — 2.8 GHZ
b) RAM — 512 MB Minimum
c¢) Hard Disk — 80 GB

i) Headphones of High quality

Suggested Software:
1. Clarity Pronunciation Power — Part | (Sky mrociation)
2. Clarity Pronunciation Power — part Il
3. K-Van Advanced Communication Skills
4. Walden InfoTech Software.

REFERENCES:

1. A Textbook of English Phonetics for Indian Studénis Ed T. Balasubramanian.
(Macmillian),2012.

2. A Course in Phonetics and Spoken EngliBfhamijaSethi, Prentice-Hall of India
Pwvt.Ltd

3. Speaking English Effectively2nd Edition Krishna Mohan & NP Singh, 2011.
(McMillan).

4. A Hand book for English Laboratorie€.Suresh Kumar, P.Sreehari, Foundation
Books,
2011.

5. Spring Board SuccesSharadaKouhik, BinduBajwa, Orient Blackswan, Hyptbad,
2010.
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SIDDHARTH INSTITUTE OF ENGINEERING & TECHNOLOGY
(AUTONOMOUS)

| MBA | Sem P/S C
4 2
(16MC850) FUNDAMENTALS OF COMPUTER & INFORMATION SY STEM LAB

Course Obijective:

The Objective of the course is to provide basidarstanding of applications of
information technology and hands on experiencaudents in using computers for data
organization and addressing business needs.

Course Outcomes:

» An ability to apply fundamental principles of contimg, mathematics, and
organizational theory as appropriate to the disogpbf information systems.

» An ability to analyze a problem and model it asiafiormation system using
appropriate  methodologies, and to identify the cotimg requirements
necessary to meet the desired needs.

» An Able to work on MS-Office tools.

» An ability to search any topic in Google to finetresults.

The Experiments may be devised as per the follgwaguirements

1. MS-Word-Creation of Document- Format Document-Text editingd saving-
Organizing information with tables and outlines-Makerge-Publishing documents on
Web.

2. MS ExcelCreating and editing worksheets-Cell formatting&@img and using
formulas and functions-Use of Macros —Sorting amngrging data-Working with
graphs and charts.

3. MS Power PointCreation of slides-Use of templates and slide giesifor creating
power point slides- use of drawings and graphibgveloping a Professional
presentation on Business Plans, Institutions, RitsdéPeople etc.,

4. Introduction to ERP  packages: Various ERP’S, Implementation of ERP,
Introduction to SAP

5. Internet Basics: Types of connections, Internet protocol, IP addr€snectivity to
internet, Wi-Fi connectivity, Google search trickad techniques, Creation of web
pages using HTMLS.

REFERENCES:
» Cox et all- 2007 Microsoft Office System Step-byeg First Edition, PHI.
» David Whigam-Business Data Analysis Using ExcetstFEdition, Oxford University
Press.
» Alexisleon ,TMH, 2008 ,Enterprise resource planning
* The Oxford Hand Book of Internet studies, WillianDlton, Oxford.
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SIDDHARTH INSTITUTE OF ENGINEERING & TECHNOLOGY
(AUTONOMOUS)

| MBA Il Sem L C

(16MB706) HUMAN RESOURCES MANAGEMENT

Course outcome: To provide basic knowledge of functional area ofnmdum Resource
Management. This will be the prerequisite for emapktudents to take any HRM stream
electives offered in third and fourth semesters.

Course Outcome:Students should be able to understand the basicdABepts. They will be
able to understand the process of recruitmentciete performance appraisal, training &
development, compensation and employee retentiproaphes and strategies.

1.

Introduction: Evolution and growth-Personal Management-HRM- cpixe&
Significance of HRM, functions of HRM Principles darobjectives, policies and
practices, Strategies of HRM.

Designing and Developing HR systemgduman Resource Planning, Job Analysis,
Job Evaluation, Job Design, Job Enlargement, Jokatieo, Job Enrichment,
Recruitment, Selection, Placement, Induction, Tiersnd Promotion, Separation.
Compensation Management:ntroduction, objectives, influencing factors, éifént
forms of employee compensation for executives andaxecutives.

Human Resource Development: Concepts, Different Techniques, Development
function, T raining and Development, Performancemsal & career Development.
Industrial Relations: Outsourcing, Introduction and Essentials of work life,
Productivity concepts in context to HRM, Total QtyaManagement, Kaizen, Quality
circle, Grievance procedure.

REFERENCES:

Human Resource Management, Gary Des$tegrson Education

Human Resource Managememswathappa, @ Edition, Tata Mc Graw Hill
Publication, 2006

Human Resource ManagemgeReter Boxall, John Purcell, and Patrick M. Wrjght
Oxford Publication

Personnal and Human Resource Managemehext and cases, Subbarao, Himalaya.
Human Resource Mangemelatn Beardwell & Len Holden-Macmillan India Ltd.
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(16MB707)FINANCIAL MANAGEMENT

The students need Discounting Table and Annuity tadbs for the examination

Course objective: To give an overview of the problems facing a finahenanager in the
commercial world. It will introduce you to the capts and theories of corporate finance that
underlie the techniques that are offered as aidstde understanding, evaluation and
resolution of financial manager’s problems.

Course Outcome FM helps in understanding the use of resourcisagitly, effectively and
economically. To focus on wealth maximization rattman profit maximization.

1.

The Finance Function Nature and Scope; Evolution of finance functioits-new
role in the contemporary scenario —Goals of finafipection — maximizing vs.
satisfying; Profit vs. Wealth vs. Welfare; the Aggrrelationship and costs; Risk-
Return trade off; Concept of Time Value of Mone¥future Value and Present value
and the basic valuation model.

The Investment Decision Investment decision process- Project generatooject
evaluation, project selection and project Impleragan. Developing Cash Flow; Data
for New Projects; Capital Budgeting Techniques difiranal and DCF methods.
Capital budgeting decision under conditions of askl uncertainty.

Cost of capital: Concept and measurement of cosapital, Debt vs. Equity, cost of
equity, preference shares, equity capital andmrethearnings, weighted average cost
of capital and marginal cost of capital. Importarafe cost of capital in capital
budgeting decisions.

Capital Structure Decisions Capital structure vs. financial structure - Calwation,
financial leverage, operating leverage and comedsi¥erage. EBIT-EPS Analysis,
Indifference Point/Break even analysis of finantakrage, Capital structure Theories
—The Modigliani Miller Theory, NI, NOI Theory andrdditional Theory —A critical
appraisal.

Dividend Decisions Dividends and value of the firm - Relevance ofidignds, the
MM hypothesis, Factors determining Dividend Poldiyidends and valuation of the
firm-the basic models. Declaration and payment igidénds. Bonus shares. Rights
issue, share-splits, Major forms of dividends —ICasd Bonus shares. The theoretical
backdrop — Dividends and valuation; Major theorimmntered on the works of
GORDON, WALTER and LITNER. A brief discussion orvidiend policies of Indian
companies.

Management of Working Capital & Current Assets Working Capital
Management: Components of working capital, gross mwst working capital,
determinants of working capital needs, the opegatiycle approach. Management of
cash, — Basic strategies for cash management, badget, cash management
techniques/processes. Management of receivableMandgement of inventory- The
importance of current assets management in workamgjtal planning. Planning of
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working capital, Financing of working capital thgiuBank finance and Trade Credit.
Recommendations of Tandon and Daheja Committee arkiig Capital. Cases.

REFRENCES:
* Financial ManagementM Pandey, 10th Edition, Vikas , 2015.
* Financial Management-Text and ProblerisY Khan, P K Jain: 6th Edition, TMH,
2012.

* Financial Managemen®.C.Tulsian,C.A. Bharat Tulsian, S.Chand Pubibice,2012

* Financial Management Theory and Practi@asanna Chandra 8th Edition. TMH ,
2012

* Financial ManagemenKalyani Publishers , Shashi K.Gupta, R.K.Shar2@d,2

* Financial Management and Policyames C Van Horne, Sanjay Dhamija, Pearson
Education, 2012
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(16MB708)OPERATIONS RESEARCH FOR MANAGERS

Course objectiveThe objective of the course is to provide the basiools of Operations

Research in solving the management problems throughmodeling and using

mathematical approach.

Course OutcomeAt the end of this course students would able tearn the techniques

and tools of research application in productions ad operations such as transportation,

Resource allocation, Project management and compgtie strategy take off in business

organizations and non profit organizations too.

1. Quantitative analysis: Nature and scope — Analyzing and defining the bl
developing a model, selecting the inputs, comingwiih a solution, quantifying the
model and the solution, putting the model to wofRuantitative techniques and
management efficiency, Typical applications of piens Research.

2. The Linear Programming Problem — Introduction, formulation of Linear Programming
problem, Limitations of L.P, Graphical solution tda.P.P, Simplex Method,
Transportation Problem: Introduction, Transportation Model, finding initidbasic
feasible solutions, moving towards optimality, Ulsmmed Transportation problems,
Transportation problems with maximization, degeograAssignment Problem —
Introduction, Mathematical formulation of the prebi, Solution of an Assignment
problem, Hungarian Algorithm, Unbalanced Assigntmproblems, Maximization in
Assignment Model.

3. Sequencing— Job sequencing, Johnsons Algorithm for n JolsTamo machines, n Jobs
and Three Machines, n jobs through m machines, jblve and m Machines Problems.
Game Theory: Concepts, Definitions and Terminology, Two Pers@maZSum Games,
Pure Strategy Games (with Saddle Point), Prin@p&lominance, Mixed Strategy Games
(Game without Saddle Point), Significance of Garhedry in Managerial Application.

4. Waiting Lines: Introduction — Characteristics— poison arrivalsxpanential service times
— Types of waiting lines models.

5. Replacement Models :Types of Failure, Replacement of Items whose Hficy
Deteriorates with Time, Group Replacem@mnbject Management Rules for drawing
the network diagram, Application of CPM and PERGht@ques in project planning and
control; Crashing and resource leveling of operatjoProbability calculation of
completing the project in within time.

REFERENCES:

* Operations Research: Methods & ProblerthdVlaurice Saseini, Arhur Yaspan &
Lawrence Friedman. Pearson

* Introduction to Management Scienc® Modeling and Case Studies Approach with
Spreadsheet$]ILLIER, Tata McGraw- Hill,

» Operations ResearchS.D.Sharma-Kedarnath, S.Chand

» Operations ResearchR.Pannerselvam,PHI Publications.

* Quantitative Analysis For ManagemeBarry Render, Ralph M. Stair, Jr and Michael
E. Hanna/
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(16MB709) MARKETING MANAGEMENT

Course objective: To have the basic concepts of marketing is ont@fimportant areas of
functional management. This is a pre-requisitetdéing up any elective paper iff &nd &'
semester in the stream of Marketing.
Course Outcome:They will be able to analyze markets and desigtocner driven strategies
and will be able to communicate the decisions tawadiusiness development with superior
customer value.

1. Understanding Marketing Management: Concepts of marketing, Role of
Marketing, Marketing Process, Marketing Environmergnsumer behavior-decision
process, business buying behavior, analyzing cdtopgt qualities of marketing
manager.

2. Market segmentations and Marketing Strategies:Market Segmentation, Target
Market, differentiating and positioning, New Protugevelopment, Product Life
Cycle.

3. Planning Marketing Programs: Levels of product, product lines, product mix, &, P
brand and packing, managing services, managingctdiand indirect marketing,
impact of technology and internet on distribution

4. Pricing strategies and promotions: pricing decisions, methods of pricing, pricing
and non pricing competition, selecting the finatey price discounts, advertising and
sales promotions, managing the sales force.

5. Managing the marketing efforts: organizing, implementing, evaluating and
controlling marketing activities, Social responsibinarketing, Rural Marketing,
marketing audit.

REFERENCES:
* Marketing ManagemenPhillip Kotler, Pearson Education, New Delhi
» Marketing ManagementRajan Saxend,ata Mc Graw Hill PublicatioriNew Delhi
* Marketing ManagemenKotler, Kelly, Khosy, Jha, Pearson Education, N2ehi
* Marketing ManagemenV.S. Ramaswamy and S. Namakumari, McMillan.
Marketing ManagemenArun Kuar, Menakshi, Vikas publishing.
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(16MB710)BUSNIESS RESEARCH METHODS

Course objective:To have a general understanding of statistics pbcaple to business and
its use in areas of management research. The Caddsesses the methods of research with
an emphasis on various stages that are necessabyaim and process information to enable
well informed decision-making. It allows the stutketo grasp and comprehend the methods
and techniques used in research and provide wihktiowledge and skill to undertake
research.

Course Outcome After completion of this course students showddable to, Clearly identify
and analyse business problems and identify api@pend effective ways to answer those
problems, Understand and apply the major typeseskarch designs, Formulate clearly
defined research questions, Analyse and summasggsidsues and themes from existing
literature, Evaluate and conduct research, Undwsisthe ethical issues associated with the
conduct of research and able to formulate and ptestective research reports.

*Standard Statistical tables shall be allowed in tB examination

1. Introduction to Business Research Definition, Characteristics, Objectives of
Research. Scientific Investigation: Induction anddDction. The Language of
Research: Concepts, Constructs, Definitions, VéghPropositions and Hypotheses,
Theory and Models. Information needs businessesefarch and Technologies used
in Business Research. Role of Business Researkfainagerial Decisions. Ethics in
Business Research.

2. The Research ProcessProblem Identification: Sources of Problems, Bssc of
Identification and selection of the problem. Litier@ Survey: The purposes of review
and the sources of literature, online data based ussearching Literature. Hypothesis
Development: Statement of Hypothesis, Procedurd ésting of Hypothesis. Types of
Research Designs: Exploratory, Descriptive, Expental Designs and Case Study.
Measurement: Need, Functions and Levels of Measemem

3. Sampling and Data Collection Sampling Technigues and Limitations. Primary
Sources and Secondary Sources of Data, Data Gofliedethods. Tools for Data
Collection, Construction of Questionnaire or ScHeduMeasurement Scales,
Organizing Questions, Guidelines for Constructib@uestionnaires.

4. Data Analysis: An overview of Descriptive, Associational and Ir&fietial- Statistical
Measures.

5. The Research Report Types of Research Reports, Components: The Pége,
Acknowledgements, Table of Contents, The ExecuSwenmary, The Introductory
Section, The Body of the Report, The Final Parthef Report, References, Appendix.
Guidelines for Preparing a Good Research repodl Presentation, The Presentation
and Handling Questions.
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REFERENCES:

» Research Methodology — Methods & Technig@eR. Kothari, Vishwa prakashan.

» Business Research Methpd3onald R Cooper and Pamela S Schindler,9/e,Tata
McGraw-Hill Publishing Company Limited.

* Research MethodologPipak Kumar.Bhattacharya, Excel Books.

» Research Methodology (Concepts and casd®pak Chawla Neena Sondhi-Vikas
publishing.

* Business Research Metho@&g, Zikmund- Babin-Carr- Adhikari-Griffin-Cengage
learning.
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(16MB711) OPERATIONS MANAGEMENT

Course objective: To enable students to understand the productiomifig and Controlling
aspects of a typical production and operationsrorgdion. To study understand the concepts
of work study and Quality management.
Course Outcome:The students will be able to understand operatioaisagement, product &
process design, analysis, plant location, layoche8uling and Material Management.

1. Introduction: Overview of Production and Operations Manageme@t\) Function,
Historical Development of POM, POM scenario todayoduct and Process Design -
Product and Process Development, Manufacturing&23sd echnology, CAD/CAM
analysis

2. Facilities Management&Aggregate Planning: Location of Facilities, Layout of
Facilities, Optimization of Product/Process Laydtlexible Manufacturing and Group
Technology: Aggregate planning - Preparation ofragate demand Forecast.
Prevention and Break down maintenance.

3. Scheduling: Scheduling In Job, Shop Type Production, Shop-dirgg Assignment
and Sequencing, Schedulingin Mass, LinBatance, Methods of Production
Control, World class production

4. Work Study & quality management: Method Study, Work measurement, Work
Design, Job Design, Work Sampling, and IndustrialgiBeering Techniques.
Economics of Quality Assurance Inspection and Q@uafControl, Acceptance
Sampling, Theory of control charts, control chdotsvariables and control charts for
attributes -Total Quality Management - ISO 900@esestandards, Six Sigma.

5. Productivity: Basic Concepts, Productivity Cycle, Productivityhgiheering and
Management, Total Productivity Model.

REFERENCES:

* Operations Managementlahadevan, Pearson Education, New Delhi.

* Production and Operations Manageme8N Chary, Tata McGraw Hill, New Delhi.

« Modern Production/Operations ManagemenElwood S.Buffa and Rakesh
K.Sarin,Wiley

* Production and Operations ManagemeR, Panneerselvam: PHI Learning Private
Ltd.

* Production and Operation ManagemeAswathappa K Himalaya Publishing House.

« Operations Management and contrBiswajit Banerjee-S.Chand.
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(16MB712) MANAGEMENT INFORMATION SYSTEM
(Open Elective — 1)

Course objective To provide the basic concepts of systems and bemant of Information
System and utility of the systems for the managdeaisions.

Course Outcome:At the end of the course, it is expected thatestiglare able to understand
the usage of Information Systems in the decisiokingaand management of organisation.
Further the student would be aware of various médion System solutions like ERP, CRM,
Data warehouses and the issues in successful ireptation of these technology solutions in
any organization.

1.

Introduction to MIS — Importance of information for management deaisic-
Systems Approach and Information — Information 8ys#rchitecture — Quantitative
Techniques and Management Information Systemsaaieg.

Structure of MIS: Basic structural concepts: formal and informaformation
systems; public and private information system$primation Systems— MIS Office
automation — Decision Support System — Expert systenowledge Work Systems,
Artificial Intelligence, Group Decision Support $gms (GDSS).

MIS development and Functions: Overview of System Development —System
development methodologies; SDLC approach; protatypapproach and user
development approach- Creating a database envimnndata mining and data
warehouses.

4. Implementation, Evaluation, maintenance and Contrb of MIS — software life
cycle models — verification and validation, Tegtisecurity —coding techniques —
detection of error — software metrics, softwareligpiassurance —cost benefit analysis
— Types of information system Control.

5. Enterprise Resource Planning:Introduction, objectives, Difference between ERP
and Conventional Packages, Modules of ERP, Custdaxpectation from ERP
packages, Suggestions to an ERP vendor: CustonteidRship Management, Supply
Chain Management.

REFERENCES:

» Management Information Systen@sLaudon and Jane P.Laudon, et al, Pearson Educat

» Management Information Systems Text & Cagés Jawadekar, Tata McGraw-Hill.

» Concept in Enterprise Resources Plannitiggn F. Monk& Bret J. Wagner, Cengage
learning, Third Edition.

» Management Information Systeriarminder and Sangeetha, 1/e, Excel books.

* Introduction to Information SystemiRainer, Turban, Potter, WILEY-India.
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(16MB713)WORLD TRADE ORGANIZATION & INTELLECTUAL PROPERTY
RIGHTS

(Open Elective — 1)

Course objective:understand, define, and differentiate differenetypf intellectual property
(IP) and their roles in contributing to organizatd competitiveness, understand the
framework of the strategic management of IP. Apiate and appraise different IP
management (IPM) approaches and describe how piogerms initiate, implement, and
manage IPM programs. Explain how to derive valwenfiP and leverage its value in new
product and service development, learn the legalag@ment of IP and gain an understanding
of the real-life practice of IPM.

Course Outcome:

a .identify different types of IP and the rightanership and scope of protection, and ways
to create and extract value from IP;

b. understand the crucial role of IP in organ@aiin different industrial sectors for the
purpose of product and technology development;

c. identify activities that constitute IP infriagnent and the remedies available to the IP
owner, and describe the precautionary steps toakentto prevent the infringement of
proprietary rights in products and technology depeient;

1. Introduction - General Agreement on Tariffs and Trade (GATT) higtig Round:
Uruguay Round, WorldTrade Organization: Structure — Technology Transfer
Dispute resolution Mechanism- Doha Declaration — QVAgreements including
TRIPS & TRIMS.

2. WIPO - Paris convention — Bern Convention — WCT- Budapesaty — Madrid
Agreement — HaugAgreement — UPQV.

3. IPR-1 Patents: Historical Background of IPR- Introduction, defion and
classification of intellectualProperty, Patents — Patentable and Non patentable
inventions — Legal requirements for patents — Typepatent applications- Patent
document: specification and claims — Important pchoal aspects — Management of
IP Assets and IP portfolio — Commercial exploitataf IP.

4. IPR — 2 Designs and Geographical Indication (Gl}- Designs: Basic requirements —
Procedure —Convention application — Term — Date Geographiaadidation:
Definition — What can be registered — Who can appBights — Term — Restrictions

5. IPR-3: Trade marks and Copy rights: Definitions — Classification of trademarks —
Classifications ofjoods and services — Vienna classification — Tradeks procedure
— Trademarks enforcement: Infringement and passiitg Remedies — Copy rights —
Term of copyrights — Procedure of copyright-Assigmmof copy right — Copyright
infringement — Remedies.
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REFERENCES
« World Trade Organization: Implications on Indian @omy P. K. Vasudeva |,
Pearson Education, 2015
» WTO-Text and caseB.Krishna Rao, Excel Books, 2015.

e World Trade and Payments-An Introducti@gves,Frankel, Jones, Pearson
Education, 2015.

* Intellectual property rights , The WTO and Devehgpcountries Carlos M.Correa ,
Zed books

« WTO- Trade —related aspects of IPR, Peter-Toltialy dan busche , Katrian arend,
Library of congress

* World Trade Organisation (WTO) and Developing Coiest Surendra Bhandari
,Vikas Publishing House.
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(16MB714)CROSS CULTURAL MANAGEMENT
(Open Elective — 1)

Course objective: The objective of this course is to enhance thatglwf class members to
interact effectively with people from cultures athiean their own, specifically in the context
of international business. The course is aimed igifecantly improving the ability of
practicing managers to be effective global manag@itse course is concerned with
considering the issues and problems of managirgyass-cultural situations, in particular at
the people problems that invariably arise in ingional business relationships.

Course Outcome:Students will get knowledge on different nationaltwies and business,
impact of cultures. They can come to know inteoral management practices and can
evaluate the challenges and opportunities of dbirginess at national and regional context.

1.

Introduction — Determinants of Culture — Facets of culture — Level Culture —
National Culturaldimensions in the business context — The influenicéational
Culture on business culture. Business Culturest &asWest.

Cultural Dimensions and Dilemmas: Value orientations and Dimensions —
Reconciling culturaldiliemmas — Culture and Styles of Management: Mamagé
tasks and cultural values.

Culture and Organizations: Culture and corporate structures — Culture and
Leadership — Culture an8trategy — Cultural change in Organizations- Celtand
marketing — Cultural Diversity.

Culture and Communications:Business communication across cultures — Barrgers t
interculturalcommunication — Negotiating Internationally.

Cross Cultural Team Management:Working with International teams — Groups
processes duringnternational encounters — Conflicts and culturdffedence —
Understanding and dealing with conflicts — Devehgpintercultural relationships.

REFERENCES:

Understanding Cross-Cultural Managementarie-joelle Browaeys and Roger Price:
,Pearson, 2015.

Cross Cultural Managemenbavid C.Thomas, 2/e, Sage Publications, 2014.

Cross Cultural Management: Knowledge Managementsative Nigel Holdon,
Pentice Hall, 2012.

Multinational and Cross Cultural ManagemeRarissa Haghirian, Routledge, 2012.
International Management-Cross cultural DimensiRichard Mead ,3/e, Blackwell,
2015.

Cross-cultural management textbook: Lessons from wlorld leading experts in
cross-cultural managemenderome Dumetz, Create Space Independent Pulgishi
Platform; Student edition (September 5, 2012), @adlUSA
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(16MB715)BUSINESS COMMUNICATION LAB

Course objective To enable students understand how to write basitetters and improve
written communication.

Course Outcome At the end of the course, students will be erdibléh the following skills.
a. English language skills for effective writtersmess communication ('s).

b. Will be able to understand how to write projesgiort.

1.

Business Writing: Introduction, Importance of Written Business Comimation,
Direct and Indirect Approached to Business Messagee Main Stages of Writing
Business Messages. Practice Exercises.

Business Correspondencentroduction, Business Letter Writing, Effective 8oess
Correspondence, Common Components of Business$.eBwategies for Writing the
Body of a Letter, Kinds of Business Letters, Wigtikffective Memos. Practice
Exercises.

Instructions: Introduction, Written Instructions, General WarninGaution and
Danger, Format in Instructions, Oral Instructiomsudience Analysis, Product
Instructions. Practice Exercises.

Business Reports and Proposaldntroduction, What is a Report, Steps in Writing a
Routine Business Report, Parts of a Report, Cotpdraports, Business Proposals.
Careers and Resumes Introduction, Career Building, Understanding yolftse
setting a career goal, job search / looking aiouaroptions, preparing your resume,
resume formats, traditional, electronic and videsumes, online recruitment process.
Write your resume to market yourself.

REFERENCES:

Business CommunicatipMeenakshi Raman and Prakash Singh, Oxford.

Basic Business Communicatjdresikar, Tata McGraw-Hill.

Essentials of Business CommunicatiBajendra Pal, J S KorlahaHi, Sultan Chand &
Sons,

Excellence in Business Communicati@Giobal Edition, John Thill, Courtland Bovee,
Pearson Education

Academic Writing for International Students of Bwesis, Stephen Bailey, Routledge.
Effective Business CommunicatipBsvid Irwin, Viva-Thorogood.
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(16MB716)INDUSTRY ANALYSIS REPORT

Students can choose a specific industry for arasd write their observations as to
the trend, future prospective problems etc basedsecondary source of data such as
economic times, financial express, and data bash as prowess center for monitoring
Indian economy (CMIEE) can be used.

The evaluation of the industry analysis report andseminar viva will be for 50 marks
done Internally.
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(16HS619)HUMAN VALUES AND PROFESSIONAL ETHICS FOR MANAGERS

(AUDIT COURSE)
Variety of Moral Issues:- Understanding the Harmony in the Society (soci&tiynd
an extension of family), Integrity, Work Ethic, Gage, Empathy, Self Confidence,
Moral Autonomy, Concensensus and Controversy, Bstdaal and Professionalism,
Professional Ideas and Virtues.
Principals of Ethics and Morality:- Ethics as a Subset of Morality, Ethics and
Organizations, Employee Duties and Rights, Disaratory and Pre-judicial
Employee Practices, Understanding Harmony in NatiNetural Acceptance of
Human Values.
Risk Benefit Analysis:- Reducing Risk, The Government Regulators Approach t
Risk, Handling Ethical Dilemmas at Work, Market é&#gy and Ethics, Ethical
Practice in Market Place, Ethics in Finance, Etmd8usiness and Environment.
Collegiality an Loyalty:- Respect of Authority, Collective Bargaining,
Confidentiality, Professional Rights, IntellectuBroperty Rights, Multinational
Corporations, Honesty, Moral Leadership, Sample eCadl Conduct, Corporate
Responsibility. Social Audit and Ethical Investir@pmputer and Ethic8/anagement
Patterns,
Competence and Professional Ethiesi) Ability to Utilize the Professional
Competence for Augmenting Universal Human OrdgrAlbility to identify the scope
and Characteristics of people-friendly and ecaonfitlg production, iii) Ability to
identify and develop appropriate technologies, Blachagement and pattern for above
production system. Strategy for Transitition frahe Present State to Universal
Human Order-i) At the Level of Individual- as Sdiyiaand Ecologically Responsible
Technologists and Managers, ii) At the Level of i8be as Mutually Enriching
Institutions and Organizations. Case studies oficatpholistic technologies and
management patterns.

REFERENCES

Ethics in Engineering, Mike Martin and Roland Sdaiger, McGrawHill.

Engineering ethics-concepts and cases, Charles EsHalichael S Pritchard,
Thompson Learning.

Ethics and the conduct of business ,John R BoajriRgarson education.

Ethical Choices in Business, R.C.Sekhar, Respons&®

Business ethics, William Shaw , wordsworth Pubtightompany.

Business Ethics-Concepts and cases, Manual G. {aas Pearson Education.

Ethics of international Business, Thomas Donald€btiprd university Press.

Business Ethics, Milton Suoeyenlas, Robert Aimedet James Humber, Promethens
Books.
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(16MB717)BUSINESS ETHICS AND CORPORATE GOVERNANCE

Course objective:To make students aware of ethical and moral issaeserning business
both in Indian and International context and depedensitivity of students for right ethical
practices in conduct of business, to understandptireiples of corporate governance, to
know the social responsibility of the corporate.

Course Outcome:The Course Outcome developing business ethics eofdsgsional ethics.
They will also be able to understand ethical angtipslogical dimensions to contain cyber
crimes and also will be able grasp the importasuas related to corporate governance.

1.

o

Business Ethics and Corporate Ethics- Meaning, Importance, functions, Unethical
Practices and ethical dilemma, Ethical theories Approaches, Modern Ethical Models
for Decision Making, Indian Ethos, Ethics for maeggethics in business competition.
Ethical Aspects in Organization |- Marketing ethics and consumer ethics- ethical
issues in advertising, criticisms in Marketingiesh Ethics in HRM: Selection, Training
and Development — Ethics at work place — Ethigserrfiormance appraisal.

Ethical Aspects in Organization Il: - Ethics in Finance: Insider trading - ethical
investment - combating Frauds. Ethical issues forimation Technology: Information
Security and Threats — Intellectual Property Righ@yber crime.

Corporate Governance: Purpose — Theories and global types of Corpdsateernance
Corporate Governance Structures: Directors, committees, Institutional investors —
Auditors. Corporate Social Responsibility: Stakeleos — Environment — social
Development.

REFERENCES:

* Business Ethics —An Indian perspectivernando, Pearson Education.

* Business EthicHimalaya, C.S.V. Murthy.

» Perspectives in Business Ethitaura P Hartman, Tata McGraw Hill.

» Rethinking Business Ethics: A Pragmatic ApproaghSandra B. Rosenthal; Rogene
A. Buchholz Oxford University Press,
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(16MB718)ENTREPRENEURSHIP DEVELOPMENT

Course objective: To make students understand the nature of entreprehip, and its

importance to business.

Course Outcome: After completion of this course, students should be &blaecognize a

business opportunity, Demonstrate the understandingpow to launch the individual's

entrepreneurial career, Create start-ups; or feitand manage new business ventures,

Develop an entrepreneurial mindset and network, eldgy and implement appropriate

business plans with an international perspectivetiate, identify and convert relevant

innovation into business successes and Master dassitlevelopment strategies with a focus
on international development strategies.

1. Nature and Forms of Entrepreneurship: Features, Entrepreneur's competencies,
attitudes, qualities, functions. Entrepreneurieérario in India and Abroad. Small
Business, Importance in Indian Economy, Types ofnewship, Sole trading,
Partnership, Important features of various types Iofisinesses- Corporate
Entrepreneurship, Intrapreneurship - Role of @Goweent in the promotion of
Entrepreneur.

2. Aspects of Promotion and Financial Aspects of the rErepreneurship: Idea
generation — opportunities - SWOT Analysis - Irgetual Property RightsSource of
Capital, Debt capital, Seed capital, Venture capjt&overnment Grants and Subsidies,
Private Placement-Types of Investors and Privaterdfys, Bootstrap financing.

3. Project Planning and Feasibility Studies:The Concept of Project, Project Life Cycle -
Project Planning, Feasibility — Project proposalefort preparation.

4. Entrepreneurial Strategy: Generation of new entry opportunity, Decisions emd
Uncertainty, entry strategy, new entry exploitatienvironmental instability and First-
Mover disadvantages, Risk Reduction strategies, kbtascope strategy, Imitation
strategies and Managing Newness.

5. Women and Rural Entrepreneurship and EDPs:scope of entrepreneurship among
women, promotional efforts supporting women enteepurs in India - Successful cases
of women entrepreneurs.-Need, Rural Industrialimatr Role of NGO’s — Organising
EDPs — Need, Objectives, Evaluation of Entreprestép Development Programmes.

REFERENCES:
= Fundamentals of Entrepreneurshid. Nandan, PHI.
= Entrepreneurship6/e, Robert D Hisrich, Michael P Peters, Deanh&gherd, TMH.
= The Dynamics of Entrepreneurial Development and &gament Vasanth Desai,
Himalaya.
= Entrepreseurship- Successfullgunching New VentureBarringer, Ireland, Pearson
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(16MB719)BUSINESS LAWS

Course objective:To enable students understand the legal framewdsksiness.

Course Outcome: The students should be able to understand the fibiesainvolved in
incorporating a company and the nuances relatdtethaw of Contract. The student will also
be able to know the implications of direct and iadt taxes, negotiable instruments Act and
also about the cyber laws.

1. Definition of Law: Need, classification and sources of Business Laawv Lof
Contract -1872 (Partzl)Nature of contract and essential elements of vedidtract,
Offer and Acceptance. Law of Contract — 1872 (plart€onsideration, Capacity to
contract and free consent, Legality of object.

2. Sale of goods Act -1930General Principles, Conditions & Warranties, Barfance
of Contract of Sale-Negotiable instrument act 18Biture and kinds of negotiable
instruments , competence and liability of parties @& negotiable instrument,
Negotiation, presentment of negotiable instrumemshonor and Discharge of
negotiable instruments- Latest amendments to NINistcellaneous provisions.

3. Companies Act, 1956 (Part-I) Kinds of Companies, Formulation of Companies,
incorporation, Company Document€ompany Act, 1956 (Part-1l): Company
Management, Directors, Company meetings, Resokitiohuditors, Modes of
Winding-up of a company, Latest amendment Comsafat

4. Income Tax Act -1961: Terminology of Income Tax Act, Importance of Riesitial
Status, Incidence of Tax, Heads of Income, Comjmutadf Total Taxable Income and
Tax, Tax schedules, Tax Deducted at Source. Cehixalse Act -1944: .Basic
concepts related to excisable goods, classificatibigoods, and Basic concept of
VAT.

5. Information Technology Act, 2000: Scope and application of IT act, 2000, Digital
signature, e-governance, penalties and adjudicatiybber regulations appellate,
tribunals, duties of subscribers.

REFERENCES:

= Business LaywMathur, Tata McGraw-Hill.

= Mercantile Law S.S. Gulshan, 3/e, Excel Books.

= Business LawChandra Bose, PHI.

= Business law for managemektR.Bulchandani-Himalaya Publishing.
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(16MB720) SECURITY ANALYSIS AND PORTFOLIO MANAGEME NT
(Departmental Elective-1)

Course Obijective: The objective of the course is to develop studekiswledge, skills and
competencies in employing different methodologied gechniques for managing the market,
credit and operational risks in security analysid lnvestment Management and other related
risks.
Course Outcome The objective of this course is to provide thenamptual and Practical
understanding of Stock markets Equity and Bond &ftadm, Cash market and also Mutual
funds.

1. Investments: Investment Management —Objectives —Types -Invedtnidedia,
Investment Process. The Investment Environmentvestment Vs Speculation —
Investment Vs Gambling — Securities Trading andl&eent — Types of Orders -
Margin Trading.

2. Security Analysis: Definition and objectives of Securities Analysis Types of
Securities, Analysis - Fundamental Analysis, Oliyest and believes of Fundamental
Analysis — Framework for Fundamental Analysis — €apt of Intrinsic Value
Economic Analysis — Industry Analysis: Key Charaistics — Industry Life Cycle —
Company Analysis — Technical Analysis — Meaningypds — Fundamental Analysis
Vs Technical Analysis; Features of Technical Anialys Dow Theory, Efficient
Market Hypothesis.

3. Analysis and Valuation of Bonds:Strategic role of Bonds from an Investors point of
view — Bond Terminology — Types of Bonds — Valuatiof Bonds — Bond Yield
Measures — Bond Price Analysis — Risk associatéul Bonds — Bond Duration.

4. Equity Valuation Models: Valuation Methods — Dividend Discount Models In&im
Value and Market Price — Measures of Relative Vall&ice Earnings Ratio — Price /
Book Value Ratio — Price / Sales Ratio — Economatué Added.

5. Portfolio Management: Concept of Portfolio Management-Optimal Portfolio-
Theories of Portfolio- Markowitz Model, Capital AdsPricing Model, Capital Market
Line and Securities market line; Portfolio Diversittion, Efficient Frontier —
Measurement of Portfolio risk and return. Perforoemf Portfolio — Meaning —
Models - Jenson’s Model. Sharpe’s Model and Trymdviodel — Techniques of
Portfolio revision — Formula Plans, Constant Rugakie Plan — Constant Ratio Plan,
Variable Ratio Plan.

REFERENCES:
* Fundamentals of Investmenwjilliam. F. Sharpe, Gordon j Alexander & Jeffery V
Bailey, Prentice Hall, 2012.

» Security Analysis and Portfolio Managemeobnald E, Fischer and Ronald J. Jordan
2000.
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» Security analysis and portfolio management,S.Kevin.

* Managing Investment®rasanna Chandra, Tata Mc Graw Hill.

* Modern Investments and Security AnalyRis).Fuller and J.L.Farrel, McGraw Hill
* Management of Investmendack Clark Francis , McGraw Hill.

* Investment Analysis Portfolio Managemeltank K.Reilly and Keith C.Brown , 7/e
Thomsom
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(16MB721) SALES AND DISTRIBUTION MANAGEMENT
(Departmental Elective-1)
Course objective:is to provide students an opportunity of learrtimg basics and concepts of
Sales Management and Distribution Management.
Course Outcome:After reading the text and discussing the casesthdent should be able
to understand the importance of Sales Managemeags FPlanning and Budgeting and
characteristics of distribution channels and mamgagiem.

1. Introduction: Evolution of Sales Management- Nature and impeeganf Sales
Management- Roles, Types and Skills of Sales Masa&ales Objectives

2. Management of SalesConcepts of Sales Organisation- Types of Salesnaathon
structures- Specialization within sales organizati®izing and Staffing the Sales
force.

3. Distribution Management: Definition- Need for Distribution Management- Nefed
Distribution Channels — Value addition of Distrimt Management- Marketing
Channels- Channel Formats- Relationship of flowsevice levels — Channel levels —
Service Channels

4. Designing Channel Systems: Rannel Design factor — Channel planning process —
Ideal Channel structure — Training, Motivating & dhvating Channel members-
Channel Design Comparison — Implementation

5. Managing the International Channels of Distribution: Introduction- Differences in
customer-expectations across countries-interndtmmantation of companies —model
of entry decision — implications of entry modes.

REFERENCES:

= Sales Managemedbhn F Tanner Jr, Earl D Honeycutt Jr & Robertr@nkeyer: Pearson
Education.

= Sales and Distribution ManagemeHrishna K Havaldar & Vasant M Cavale TMH.

= Advertising, Sales and promotidanagement, Chunawala Himalaya.

= Sales and Distribution Managememtipan K.Panda, Sunil Sahadev,Oxford.
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(16MB722) PERFORMANCE MANAGEMENT
(Departmental Elective-1)
Course objective:is to provide an outline of performance managenoémdividuals in the
organization. The prerequisite for the course mWerdge of HRM.
Course Outcome:Make student to learn about key issues and chaketitat are affirmative
in Performance context in Human Resource deparsradrdn originations. Key concepts like
performance appraisal methods and techniques foahwproductivity would be learnt.

1. Introduction to Performance management :Origin & development of performance
management, Definition, Concept -Performance mamagt vs performance
appraisal--Performance management vs Human resoudn@gagement- Purposes-
Significance, performance management skills.

2. Mentoring and monitoring : Concept of mentoring - Benefits of mentoring -
Characteristics of mentor- Mentoring process-Growgntoring-Benefits Types of
Group Mentoring — Pitfalls Monitoring performance Rerformance reviews:

Objectives, Frequency of Review, Conducting reviewetings, Guidelines for
conducting meetings.

3. Coaching and counselingDefinition of coaching, proces€oaching for performance
improvement — counseling- Tips for effective coachiCounseling -Functions of
counseling- Steps in counseling process

4. Annual Stock taking: Stock taking of performance -Uses —Appraisalesystiesign :
Process and approaches - Appraisal methods - MB®DAssessment centre -360
degree appraisal - Balanced score c&@tbck taking of potential- Appraisal for
reward - Appraisal for recognition

5. Learning organisation: Concept of learning organisation- Learning apphes-
Learning ources- Importance of learning-. Charasties of learning organisation-

REFERENCES
= Performance Appraisal and Manageme®harma, Davinder, HPH
= Performance Managemerinesh k.Srivatsava, Excel.
= Performance managemetandula, PHI.
= Performance Managemem.S.Kohli, T.Deb, Oxford.
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(16MB723) ENTERPRISE RESOURCE PLANNING
(Departmental Elective-1)

Course objective To provide the basic concepts of Enterprise Resollanning, ERP
Implementation and Maintenance.

Course Outcome:The student understands the challenges in implttien of ERP system,
ERP System Implementation options, and functionadmes of ERP.

Induction to ERP: Overview of ERP, MRPI, MRPIl and Evolution of ERP,
Business Modeling, ERP related technologiBasiness PROCESS Re-engineering
(BPR)—-BPR Process, Myths regarding BPR, ERP Architecture.

Business Intelligence SysterBata Mining, Data Warehousing, On-line Analytical
Processing (OLAP), On-line Transaction ProcesgigrP)

ERP Modules: Finance Controlling, Accounting System, Manufactigri and
Production System$ales and Distribution Systems, Human Resources@gsPlant
Maintenance System, Material Management Systemljtpidanagement System,.
ERP Implementation: ERP Implementation life cycle, ERP package selactitRP
Implementation process, ERP project teams, ERPatiparand Maintenance

ERP Products: SAP, Oracle, Microsoft Dynamic, People Soft, Baad their impact
on enterprise applications.

REFERENCES:

Enterprise Resource SysteMstiwala,Pearson.

Managerial Issues of ER®avid L.Olson , TMH.

ERP in practiceJagan Nathan Vaman, Tata McGraw-Hill.

Enterprise Resource Planning and MI8nugopal Rao, Excel.

ERP concepts & Practicéinod Kumar Kard arid NK Venkata Kristean, PHI.
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(16MB724) RISK MANAGEMENT AND INSURANCE
(Departmental Elective-2)

Course objective: To give students a deeper insight into the corscapt strategies of Risk
Management and Insurance.

Course Outcome:The aim of the unit is to provide students with Wiexlge of insurance and
how it can be used to manage risk plans for indi@isl and small firms. It contextualises this
theoretical knowledge within complex problems toalep and evidence students technical,
creative and conceptual skills in their devise whavative responses to industry based
challenges.

1.

Introduction to Risk: Types of Risks facing Business and IndividualsskRi
Management Process, Risk Management Methods, Riskalyement Techniques.
Insurance as a Risk Management: Techniques PrascgdlInsurance.

. Requirements of an Insurance Contract:Distinguishes Characteristics of Insurance

Contracts, Role of Agents and Brokers. Risk Aversamd Risk Management: by
Individuals & Corporations, Loss Control, Types lodss Control, Optional Loss
Control when Costs end Benefits are known.

Indian Insurance Industry: Life Insurance, General Insurance - Growth,
Development Role of Insurance in the economy, Ragui of Indian Insurance
Business.

Risk Management and Shareholders WealthRisk Retention / Reduction Decision,
Alternative risk Management, Analysis of insuranceverage: legal aspects of
insurance contracts — insurance contract analysisperty and liability coverage.
Benefit Programs: Health care financing and health insurance — eyagldenefit
plans— designing issues in employee benefit plan.

REFERENCES:

Insurance and Risk ManagemeRtK.Gupta:, Himalaya.

Risk Management & Insuranc8cott E. Harringam Gregory R. Nichaus: TMH.
Principles of risk Management & Insurand@eorge E. RejdaoEdition, Pearson
Risk Managemen{Edited), Prof.K. Ramakrishna Reddy and Prof.Rrall Krishna,
Discovery Publishing house.
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(16MB725) ADVERTISING AND SALES PROMOTION MANAGEME NT
(Departmental Elective-2)

Course Objective To provide students with detailed knowledge ofeoof the marketing
mixes such as Distribution and Promotion.
Course Outcome:To enhance the student’s perspective on the impbend changing role
of advertising. To give the student perspectivesome of the tools not normally associated
with advertising and sales promotion. To providecsfic examples and approaches for using
public relations in marketing strategy.

1. Advertising: Changing concept, role of advertising in a depelg economy, a
critical appraisal, types of advertisement: consunmgdustrial, institutional, retail,
trade and professional, advertisement in marketing Advertising department and
advertisement manager.

2. Organizing for Advertising: objectives and functions - Role and functions of
advertisement agencies. Advertising agency skiligl aservice, client agency
relationship. Media selection: print, broadcastingtdoor media. Visual layout, art
work, production traffic copy, effective use of wler

3. Advertisement budgets and effectivenessbjectives and Importance of Budgeting,
Methods: Affordable Method, Competitive parity ahask objective Method. Testing
of advertising effectiveness: Pre-testing, podingsexperimental designs.

4. Sales Promotion: Importance and objectives of sales promotion; salesnotion
tools and techniques: consumer, middleman and sa@s Measuring effects of sales
promotions, Organising Sales Promotion Campaigns.

5. Major tools of sales promotion samples point of purchase, displays &
demonstrations, exhibitions & fashion shows, sal@stests & games of chance and
skill, lotteries gifts offers, premium and free giso price packs, rebates patronage
rewards. Conventions, conference & trade showsialties and novelties.

REFERENCES:

= Advertising & Sales PromotiofsHH Kazmi, Satish Batra, Excel.

» Integrated Advertising, Promotion and Marketing Qoumications Clow, Baack,
Pearson.

» Integrated Advertising, Promotion and Marketing QoumicationsKruti shah, Alon
D’Souza, TMH.

= Advertising and Sales Promotion Managem&f.Chunwalla, Himalaya.
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(16MB726) KNOWLEDGE MANAGEMENT
(Departmental Elective-2)

Course Objective: To provide the basics of the emerging area of Kadge Management to
students. This course through light on few impartaoncepts as Knowledge management
and Information Technology, Knowledge process, etc.
Course Outcome:Provides an education on Knowledge as a sourceffective career
management for both Individuals and group of pedptesustaining. This course would led
students to make their skill and abilities as rofuis success by effective managing of
Knowledge.

1. Introduction to Knowledge Management Definition, scope and significance of
Knowledge Management, Techniques of Knowledge Mememt Difficulties in
Knowledge Management, Principles of Knowledge Mamagnt, types of knowledge
management Measures for meeting the challengespmémenting KM programmes.

2. Essentials of Knowledge Management Organisational Knowledge Management,
Characteristics, components - Organisational kndgde types- Organisational
knowledge capital- Organisational knowledge classifon - Knowledge Life cycle-
Organisational knowledge sources- process, Knowlddgnversion - Organisational
knowledge progression — Technology Enablers - Qgaséinnal Human Capital —Meta
Knowledge

3. Implementation of Knowledge Management Discussion on Roadblocks to
success,10-step KM Road Map of Amrit Tiwana, Bussnintelligence and Internet
platforms, web Portals, Information Architecture:téee-way Balancing Act, KM,
the Indian experience, Net Banking in India, The sktyue of a Learning
Organisation.

4. Knowledge Management and Information Technology Role Information
Technology in Knowledge Management Systems, Knogdedlanagement tools,
Creative effective Knowledge Management Systenmutin Information Technology,
E-commerce and Knowledge Management,

5. Future of Knowledge Management and Industry perspetive: Companies on the
road to knowledge management, Knowledge Managenmerlanufacturing and
service industry, challenges and future of Knowetitanagement.

REFERENCES:
= Knowledge Managementapan K Panda: Excel.
= Knowledge ManagemefRernando: Pearson.
= Knowledge managememn Evolutionary view, Becerra Fernandez: PHI.
= Knowledge Managemer.Rathan Reddy: Himalaya.
= Knowledge Manageme8islop: Oxford University Press,.
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(16MB727) DATA WAREHOUSING AND MINING
(Departmental Elective-2)

Course objectiveTo give an understanding Data Warehousing and Dat&éanagement

concepts.

Course Outcomd-acilitates the skill of dealing with data in sut a way of keeping it as a
asset and using them for drawing of better resultsSo that business organizations may
get advantage of competition.

1.

Managing Data Individual Data Management, Organisational Datar&§fousing
and Data Management, Components of Organisatiorethddy, Evaluation of
Database Technology.

Database Systems in the OrganisatiorData Sharing and Data Bases — Sharing
Data Between Functional Units, Sharing Data Betwed#ierent Levels of Users,
Sharing Data Between Different Locations and Data&hiousing.

The Data Warehouse Data BaseContext of Data Warehouse Data Base, Data
Base Structures — Organizing Relational Data warsdo- Multi-Dimensional
Data Structures — Choosing a Structure. Meta DHitsman Meta Data, Computer
Based Meta Data for people to use, Computer basstd Mata for the Computer
to use.

Analyzing the Contexts of the Data warehouseActive Analysis, User Queries —
OLAP Constructing a Data warehouse System: Staigée d’roject — Developing

a Project Plan, Data warehousing Design Approaehidse Architecture Stage.
Getting Data into the Data warehouse -Extraction, Transformation, Cleaning,
Loading and Summarization. Data Mining, CreatinDexision Tree, Correlation
and Other Statistical Analysis, Neural Networksahst Neighbor Approaches,
Putting the Results to Use.

REFERENCES:

Data warehousing, Data Minin@LAP, Berson Smith, TMH.

Data Mining Techniques and TasHsH.M.Sivanandam, Thomson.

Decision Support Systems and Data warehouse Sydifras) G. Mallach: TMH.
Modern Data Warehousing, Mining and Visualizatioor€ ConceptsMarakas,
Pearson.
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(16MB728) FINANCIAL INSTITUTIONS, MARKETS AND SERV ICES
(Departmental Elective-3)

Course objective:is to provide to students an understanding of e Markets, the major
institutions involved and the services offered witthis framework.

Course Outcome:After completion of this course, a student willdlgle to examine the role
of the financial system in the economy, explain h@gulation, inflation, and technology
influence the development of financial institutioM®monstrate an awareness of the variety
of financial instruments, markets and services.

1.

Introduction to Financial System : Elements of Financial System and Economic
Development, Regulatory and Promotional InstitudioRunction and Role of RBI,
Monetary Policy and Techniques of RBI,

. The Banking and Non-banking Institutions: The public and the private sectors —

structure and comparative performance, Bank camtad Banking Innovations,
Commercial and Co-operative banks. The Non-bankirancial Institutions- Mutual
Funds, Growth of Indian Mutual funds and its Retjala The Role of AMFI,
Insurance Companies- Role of IRDA.

Financial and Securities Markets: Primary and Secondary Markets, Structure and
functions of Money Market, -Call call money markébvernment Securities Market —
T-bills market, Commercial Bills market, Commerciphper and certificate of
deposits. Securities market©rganization and structure, listing trading aattlement

of securities market, , The role and functions BBS

Fund Based Services: Leasand Hire Purchase, Consumer Credit and Factoring.
Venture Capital Financing and Housing Finance.

Fee-based ServicesStock broking, Credit Rating, Merchant Banking,rtRdio
services. Underwriting, Depository services, Giadies faced by Investment Bankers.

REFERENCES:

Financial Markets and servicedppannaiah, Reddy and Sharma, HPH
Financial Institutions and Market$. M. Bhole, 4/e Tata McGraw Hill.
Financial servicesGorden & Natarajan, Himalaya publishers.
Financial services Thirpati, PHI.
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(16MB729) CUSTOMER RELATIONSHIP MANAGEMENT
(Departmental Elective-3)

Course objective:is to provide students with a good knowledge oftGmer Relationship
ManagementTechnological and Operational Issues in implemenGRM.

Course outcome After the course, the students should be abkptwreciate the importance
of CRM in today’s competitive environment. The stots would get a deeper insight to
Business and technology issues pertaining to th@ementation of CRM projects. They
should also be able to analyse current problemgeagbns for CRM failures and the cases
will help them to get a better understanding of lengentation issues.

1. Conceptual Foundations: Evolution of CRM — Building Customer Relationship
Economics of CRM — The Relationship selling conc€histomer Service Customer
Satisfaction and Loyalty.

2. Customer acquisition and Technological Tools for CRI: Retention and
Development — Complaint Management — Sales Ford¢emation. — Components of
CRM Solutions — Product offerings in the CRM Mark&pace — Comparison of
Siebel, Oracle, My SAP, People soft — e CRM.

3. Managing and Technological and Operational Issuesniimplementing CRM :
Planning CRM Program-- Benefits and barriers to CRM

4. Customer Relationship Quality Management Designing an Effective Relationship
Management System.

5. CRM Road blocks Privacy and Ethics — Future of CRM.

REFERENCES:
= Customer Relationship Managemdagadish SetfT,MH.
= Customer Relationship Managemectiaturvedi Mukesh,Excel.
= Customer Relationship Managemgeeelan, Pearson.
= Customer Relationship Management Essentildin W Gosney and Thomas P
Boehm, PHI.
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(16MB730) TRAINING AND DEVELOPMENT
(Departmental Elective-3)
Course objective:To provide an overview of Training and Developmiarthe organization.
The prerequisite for the course is knowledge of HRM
Course Outcome:Student will able to apply the different trainingethods for development
of employees being more productive at workplace

1. Training concepts: Introduction - Concept - Training ProcesSignificance- Models
of Training-. Training functionHR and the Training function - Training and corgera
strategy - Organization and Management of Traifingction.

2. T&D Organizations and policies: Training Centers in organisations- Role of external
agency in T&D- Training as consultancy. - Evolviiigaining Policy-  Training
budget and schedules/calendar.

3. Training Needs Assessment Definition and purposes - Components of Needs
assessment- Advantages- Competency modeling - @egamm Analysis - Team Work
for Conducting Training Needs Analysis- selectiéi @inees.

4. Design of training programme: Coursecontent design — Trainer skill development -
Facilities design- Trainee design -Resistance ainimg- Motivation of Trainee: Goal
setting- Pre-training communication —Use of iceakezs to stimulate interest.

5. Training methods: Indoor training methods: On-the-job Training - Off —thpb-
methods- Behavior Modeling- Audio Visual Enhancetseto Training- Outdoor
training methods, E-learning and Evaluation of T X programme:E-learning
methods- Computer-Based Training-programmed Instnuc Intelligent Tutoring
Systems- Interactive Multimedia- Virtual Reality Nitoring and evaluation of
training programme- Conceptual model of trainiriffectiveness -Evaluation criteria-
Kirkpatrck model.

REFERENCES:
= Employee Training and DevelopmeRalymond A.Noe, TMH .
= Effective Human Resource Training and developmerategy, B.Rathan Reddy,
Himalaya.
= Human Resource Developmeralder,Oxford.
= Effective TrainingBcanchand, Thacker, Pearson.

Page45 of 64



R1e

MBA
SIDDHARTH INSTITUTE OF ENGINEERING & TECHNOLOGY
(AUTONOMOUS)
Il MBA | Sem L C
4 4

(16MB731) SUPPLY CHAIN MANAGEMENT
(Departmental Elective-3)

Course Objective: is to gain the knowledge of possibilities of eifiat optimization and
management of operation in integrated supply chaisalso the ability to apply them in the
enterprise reality.

Course Outcome: The course will also strengthen the holistic view supply chain
operations, management and strategy and some tueeearch areas in supply chain
management. Consequently the course provides agdamowledge about logistics and their
supporting systems from a supply chain perspective.

1.

Role of Distribution in Value discovery: Designing a distribution logistics system —
Outsourcing of distribution logistics — Distinctidretween distribution logistics and
supply chain managemenhtroduction -Supply Chain — Fundamentals —Evolution-
Role in Economy -Importance - Decision Phases pieip Manufacturer-Customer
chain. - Enablers/Drivers of Supply Chain Perforo@anSupply chain strategy -
Supply Chain Performance Measures.

Strategic Sourcing - Outsourcing — Make Vs buy - Identifying core praseEs -
Market Vs Hierarchy - Make Vs buy continuum -Souoccistrategy - Supplier
Selection and Contract Negotiation. Creating a @varlass supply base- Supplier
Development - World Wide Sourcing.

Supply Chain Network - Distribution Network Design — Role — Factors Infhaeng
Options, Value Addition — Distribution Strategiedodels for Facility Location and
Capacity allocation. Distribution Center Locationodiéls. Supply Chain Network
optimization models. Impact of uncertainty on Netkv@®esign — Network Design
decisions using Decision trees.

Planning Demand, Inventory And Supply - Managing supply chain cycle
inventory. Uncertainty in the supply chain — Arshg impact of supply chain
redesign on the inventory - Risk Pooling - Managimgentory for short life — cycle
products - ultiple item -multiple location invenyomanagement. Pricing and Revenue
Management

Current Trends - Supply Chain Integration - Building partnership anasst in SC
Value of Information: Bullwhip Effect - Effectiveofecasting - Coordinating the
supply chain. . SC Restructuring - SC Mapping -3@cess restructuring, Postpone
the point of differentiation — IT in Supply ChainAgile Supply Chains -Reverse
Supply chain.Agro Supply Chains.

REFERENCES:

Supply chain Logistics ManagemgeBbwersox, Closs, Cooper, 2/e, TMH.
Supply Chain Managemegtanat Shah, Pearson

Supply chain management concepts and ¢&desul V. Altekar, PHI.
Exploring Supply Chain — theory and practitgpendra Kachru, excel.
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(16MB732) MANAGEMENT CONTROL SYSTEM
(Departmental Elective-4)
Course objective is to provide students with knowledge of managangentrol and
Financing decisions. The prerequisite for the o®igd-inancial Accounting and Analysis and
Financial Management.
Course Outcome: Gaining an advanced understanding of managemetuatng &
management control systems, especially of tragsfeing and performance measurement.

1. Management control systems: Nature, Goal Congruence, Informal Controls,
Functions of the Controller.

2. Responsibility Centers: Revenue Centers- Expenditure Centers-Profit Cgnter
Transferring Prices: Objectives — Methods — PridBayporate Services, Break Even
Analysis: Break Even concept Break Even Chart -aBiieven Point- Margin of safety
— Angle of incidence-assumptions — uses and lifoitat of Break Even Analysis
(Hlustrations).

3. Preparation of Budget: Nature - Process of Budget — Essentials of a ssbde
budgetary Control System — Preparation of VarioyseE of Budgets

4. Standard Costing & Variance Analysis: Elements of Standard Costing System —
Advantages of Standard Costing — Variance Anakydidrect Material Cost Variance
—Labour Cost Variance.

5. Inventory Control: Classification of Inventories — Objectives of Effiee inventory
control — Inventory Control Techniques — Economidlering Quantity (EOQ) —
Control through ABC Analysis.

REFERENCES:
= Management Control System&hosh, PHI.
= Management Control systems (Principles and prasjide Saravanavel, HPH.
= Management Control Systepdmthony R.N., Govindarajan V (Tata McGraw Hill)
= Management Control systems (A Managerial Emphasis Pradip Kumar
Sinha,Excel Books.
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(16MB733) PRODUCT AND BRAND MANAGEMENT
(Departmental Elective-4)

Course objective:To provide students with detailed knowledge ofsSifacation of Products,
Product Mix, Product Line, Product Strategies, BoddPositioning Strategies, Product
Planning and Development for existing products, Neraduct Development, Brands in New
economy — Brand Hierarchy, Brand Personality, Briamage, Brand Identity,
Course Outcome:This course will assist students in a positiormagpod market analyst by
understanding the concepts of Products and serthadshas different forms and attaching
good brand value and image of the products. Altisrlearning they could clearly understand
the difference between products and Brands.

1. Product Decisions :product concepts, types of consumer products, jgtdthes and
mixes, importance’s of New products, product chedstics, universal product
codes. factors influencing the design of the prodetanges affecting product
management.

2. Understanding Brands: Branding, benefits of Branding, brand identity, Bitamage,
commodity vs Brands.

3. Managing Brands and brand equity: Brand Extension, Brand Revitalization, brand
hierarchy, brand personality, brand loyalty, umlareranding.

4. Measuring & Interpreting Brand Performance: Brand assessment through research
— Brand Identity, Brand positioning, Brand image,

5. Branding in different sectors: Customer sector, in Industrial sector, in Retadter,
in service sector, global issues in branding.

REFERENCES:
= Marketing and BrandingS.Ramesh Kumar, Pearson.
= Product Management in Indi&amanuj Majumdar, PHI
= Product ManagemenC.Nandan, , TMH.
= What's in a Bran@ , John Philip Jones, TMH
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(16MB734) HUMAN RESOURCE PLANNING
(Departmental Elective-4)

Course objective To provide the students with the conceptual fraorék and Human
Resource Planning.

Course Outcome: Able to make decisions on Effective planniagd organizing human
resource according to the emerging context in ltvgad Business.

1.

Essence of Human Resource Planning: Meaning, definition, factors, process,
importance of HRP- Macro and Micro Level Manpowéariping, Systems Approach
to Human Resource Planning Manpower Inventorying — Methods — Manpower
Forecasting — Models and Techniques.

Recruitment — Sources — Evaluation and Selection — Procedurd@®chniques —
Factors Influencing Recruitment and Selection c@aent — Induction — Training —
Strategies for Orienting New Employees — Careenritfay

Manpower Utilization — Indices and Techniques - Factors Affecting Rerémce,
Employee retention — Transfer — Promotion — Jolesiph techniques — Job rotation —
Job enrichment — Job enlargement.

Staffing Policy - Downsizing — Retrenchment, Retirement, Redepkrtnand Exit
Strategy, workers participation in management,itpaircles, quality of work life.
Human Resource Information System-Human Resource Accounting — Human
Resource Auditing — Human Resource Audit ReporBiasiness Improvement, recent
trends in HRP.

REFERENCES:

Human Resource Plannin®K Bhattaacharya,Excel.

Human Resource Systgidaiprakesh and T.V. Rao,Oxford.

Manpower Planning and Development of Human Ressuiideomes H. Patters: John
Wiley.
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(16MB735) E-BUSINESS
(Departmental Elective-4)

Course objective: The objective of the course is to provide studenmith a good

knowledge of e-commerce and e-business principidpeactices.

Course Outcome:Student will learn the basic components that al&tee to electronic

business management and its operational stratigiezarketing effectiveness.

1. E-Markets: E-Markets vs. Traditional Market, E-business eletmerE-Markets
Success factors, E-Market Technology Solutions.rée@tements: The purchasing
process, Developments in IT purchasing, E-prement-Models.

2. Security and Reliability for e-business Reliability and Quality considerations and
Quality requirements, Risk Management, Trust, Bfimss security.

3. Approaches to Middleware Understanding Middleware, Remote Procedure calls
(RPC), Remote Method Invocation (RMI), Message ie@ed Middleware (MOM),
Data-access middleware, Remote function calling GRRJnderstanding legacy
system.

4. Enterprise application and E-business Integration overview of Enterprise
application and E-business Integration, Integra@ballenges.

5. E-business Solutions and ProtocalsWeb services-service-Oriented architecture,
Required business standards and protocols. Reviieppdicable IT Laws.

REFERENCES:

= E-Commerce, the Cutting Edge of Businesamalesh K Bajaj & Debjani Nag,
TMH.

= E-CommercgParg Diwan,Excel.

= e-businesfRoadmap for success, Ravi kalakota & Maina RolinBearson.

= Creating a winning e-businesNapier, 2/e Thomson.

= e-Commerce and e-BusingSkaffey, Pearson
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(16MB736) BUSINESS SIMULATION LAB

Course objective: The course aims is to understand statistical t@alet in MS-Excel and
SPSS.
Course Outcome:The Course Outcome is that the students shouldleeta: Analyse the
data to draw inference for decision making. Undardtapplication of statistical measures of
central tendency. Understand application of ANOYAalyse trends. Test hypotheses.

1. EXCEL Lessons:- Customizing the Quick Access Toolbar.- Creating dsging
Templates.-Working with Data: Entering, Editing, g@¥o Cut, Paste, Paste Special.-
Formatting Data and Using the Right Mouse Cliclavi8g, Page Setup, and Printing.-
Using Headers and Footers.- Manipulating Data, giddata Names and Ranges,
Filters and Sort and Validation Lists.- Data fronxté&tnal Sources.- Using and
Formatting Tables.- Basic Formulas and Use of Ranst-Data Analysis Using
Charts and Graphs.-Managing, Inserting, and CopwWayksheets.- Securing the
Excel Document (Protect Cells and Workbook).

2. Advanced excel lessonsAdvanced Formulas and Functionddvanced Worksheet
Features.Advanced Data Analysis using PivotTables and PGiudrts.

3. Overview of SPSSUses, Data Analysis. Making students/Learn Familisdh Main
menu and other features of SPSS Package

4. Simulation of frequency distributions:- Binomial, poisson, exponential, weibull and
Normal Distributions

5. Statistical tools for execution using excel:Tabulation, bar diagram, Multiple Bar
diagram, Pie diagram, Measure of central tendenegrnmedian, mode, Measure of
dispersion: variance, standard deviation, Coefiicieof-variation. Correlation,
regression lines. t- test, F-test, ANOVA one wawsslfication, chi square test,
independence of attributes

REFERENCES
» David Whigham Business Data Analysis Using ExcéDkford University Press.
* Bajpai “Business Statistit$earson.
» D P Apte :Statistical Tools for ManagetdSING MS EXCEL, Excel Books.
* Bruce BowermanBusiness Statistics in PracticEMH.
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(16HS616) APTITUDE PRACTICE-I
Course Objectives:

After thorough learning of Quantitative AptitudedaReasoning, a student:

» Will be able to critically evaluate various redélsituations by resorting to
Analysis of key issues and factors.

* Will be able to read between the lines and undedstarious language
structures.

» Will be able to demonstrate various principles imed in solving
mathematical problems and thereby reducing the taken for performing job
functions.

Course Outcomes:
At the end of the course, students would be expdote

» Have developed the subtle way of approaching ircémelidate.

» Have acquired the decision making with in no time.

» Have acquired logical thinking during professioteadure.

» Have obtained quick decision making skills.

UNIT-I
Numbers:Classification of numbers, Divisibility rules, findy the units digit, decimal
fractions, simplifications, LCM and HCF Models.Sguaoots and Cube roots.
AveragesAverages, Mixtures and Allegations
Ages:Problems on Ages

UNIT-1I
Time and DistanceRelation between speed, distance and time, Congértiph into
m/s and vice versa, Problems on average speedtiieetpeed, Trains, Boats and
Streams,circular tracks and Races.
Time and Work:Problems on unitary method, Relation between MeaysDHours
and Work.Problems on Man-Day-Hours method, Probleoms alternate days,
Problems on Pipes and Cisterns.

UNIT-I
Percentages: Converting Percentage into decimals and vice veBguivalent
percentage of fractions.
Partnership: Introduction, Relation between capitals, Periodimfestments and
shares Ratio and proportion: Ratio and its properties, Comparison of ratios,
Problems on ratios, Compound Ratio, Problems opgstimn, Mean proportional and
continued proportion.
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UNIT-IV
Profit and Loss: Problems on Profit and Loss, Relation between Guwite and
Selling price, Discount and Marked Price, Two diffiet articles sold at same Cost
Price, Two different articles sold at same Selltige, Gain% and Loss% .
Simple Interest Definitions, Problems on interest and amount,bRnms on rate of
interest and time period.
Compound Interest:Definition and formula for amount in compound st
Difference between simple interest and compounerést for 2 years on the same,
Principle and time period.

UNIT-V
Clocks:Finding the angle when the time is given, Findihg time when the angle is
known, Relation between Angle, Minutes and Hourssseptional cases in clocks
Calendars:Definition of a Leap Year, Finding the number ofddays, framing the
year code for centuries, Finding the day of anyloam calendar date
Blood relations:Defining the various relations among the membersaofamily,
Solving Blood Relation puzzles, solving the probdemn Blood Relations using
symbols and notations.

TEXT BOOKS:
1. Thorpe’s verbal reasoningsL Barrons, McGraw Hills, LSAT Materials
2. A modern approach to Logical reasoniiyS Agarwal, S.Chand ,

REFERENCES:

1. Quantitative Aptitudg&R S Agarwal, S Chand,

2. Quantitative Aptitude G. L BARRONS

3. Quantitative Aptitude AbhijitGuhaMcGraw Hills

4. Magical Book on Quicker Math3yra, BSC publishing company

Pageb3 of 64



R1e MBA

SIDDHARTH INSTITUTE OF ENGINEERING & TECHNOLOGY
(AUTONOMOUS)
Il MBA Il Sem L C

(16MB737) STRATEGIC MANAGEMENT
Course objective:To enable students on strategies in businessosmment.
Course Outcome:students should be able to understand how to stamal and external
environment of an organization, understand differgmes of strategies and structures,
strategies of the competitors, turnaround strasegigobal strategies and strategic control.
With that knowledge they would be able to formulstiategies, change strategies if necessary
and implement strategies. They will also be ablevaluate strategies and take corrective
steps.

1. Introduction to Strategic Management— Definition, significance and components,
Strategic Management as a process —Developing aegit vision, Mission,
Objectives, Policies, Environmental Scanning -@&muts of Core Competence.

2. Strategic Analysis and Choice:Tools and techniques - Porter's Five Force Model -
BCG Matrix, GE Model, TOWS Matrix, Market Life CyeIModel and Mc Kinsey 7'S
framework. Organisation Analysis — VRIO frame woidalue Chain Analysis,
Quantitative and Qualitative analysis.

3. Strategy Formulation: - Formulation of strategy at corporate and businessl.
Strategy Alternatives: Stability Strategy, Growtina®gy, Retrenchment Strategy, and
Combination Strategy,

4. Strategy Implementation: Types of Strategies: Offensive strategy, Defensive
strategy, vertical integration, horizontal strate@jrategy and Leadership, Strategy
and Culture, Organization Structure, Resource Alion as a vital part of strategy,
Management of Change.

5. Strategy Evaluation and control — Establishing strategic controls - Role of the
strategist - benchmarking to evaluate performanstategic information systems —
Guidelines for proper control- Strategic surveilan-strategic audit - Strategy and
Corporate Evaluation and feedback in the dndiand international context.

REFERENCES:
= Strategic ManagemenP. SubbaRao, Himalaya, Strategice ManagemenBasithess
Policy, Azar Kazmi, Tata MC Graw Hill Education
= Strategic Management Text and Cases, V.S.P. Rao, Excel.
= Strategic Managemef@oncepts and Caselred R.David, PHI.
= Strategic Managemenrt Theory and ApplicatigrHabergerg, Rieple, oxford
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4 4
(16MB738) ENVIRONMENTAL BUSINESS MANAGEMENT

Course objective:To provide students with knowledge of EnvironméManagement that to
play crucial role in changing business environnsa@nario and importance of Bio-diversity
and Sustainable Development and also managingnhtienal Standard Organizations with
Green Techniques and Methods

Course Outcome:The Course enables students to understand impert@nEnvironmental
Management in business and management of Corp&mat#onmental Responsibility for
Sustainable Development and can understand hownéatienal Standards can be managed in
the organization with implementation of Green teghas and Methods.

1.

Introduction of Green Management: The concept of green management; evolution;
nature, scope, importance and types; developihgary; green management in India;
relevance in twenty first century

. Organizational Environment; Internal and External environment; Indian corpera

structure and environment; how to go green; spreathe concept in organization;
Environmental and sustainability issues for thedpmtion of high-tech components
and materials, life cycle analysis of materialsstainable production and its role in
corporate social responsibility (CSR) and Corporaterironmental responsibility
(CER).

Approaches from Ecological Economics Indicators of sustainability; Ecosystem
services and their sustainable use; Bio-diversitfian perspective; Alternate theories
Environmental Reporting and 1ISO 14001 Climate change business and 1SO 14064,
Green financing; Financial initiative by UNEP; Gneenergy management; Green
product management

Green Techniques and MethodsGreen tax incentives and rebates (to green grojec
and companies); Green project management in acBusiness redesign; Eco-
commerce models

REFERENCES:

Green Marketing and Management: A global PerspediiwJohn F. Whaik, Qbase
Technologies.

Green Management and Green Technologies: ExpldhagCausal Relationshilpy
Jazmin Seijas Nogarida , ZEW Publications.

The Green Energy Managemdudok by Leo A. Meyer, LAMA books.

Green Project Managemehy Richard Maltzman And David Shiden, CRC Press
Books.

Green and Worldy Andrew S. Winston, Yale Press Books.
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(16MB739) FINANCIAL DERIVATIVES
(Departmental Elective-5)

Course objective: To make students efficient in the area of FindnDierivatives, giving
them the knowledge of basics in Financial Derivegii-uture Markets, Option Strategies, etc.
Course Outcome To make students efficient in the area of Denas, giving them the
knowledge of basics in Derivatives, Future Markéption Strategies, etc.

* Standard discounting and statistical tat#s to be allowed in the examinations.

1.

Introduction to Derivatives: Objectives, Development and Growth of Derivative
Markets, Types of Derivatives, Uses and misusedefivatives, Financial and
Derivative markets -Fundamental linkages betweent &Derivative Markets, The
Role of Derivatives Market.

Future and Forward Market: structure of forward and Future Markets, Mechanics
of future markets, Hedging Strategies, Using figuBetermination of forward and
future prices - Interest rate futures, Currencyres and Forwards

Options: Distinguish between Options and Futures, StructfréOptions Market,
Principles of Option Pricing, Option Pricing Modekhe Binomial Model, The Black
— Scholes Merton Model.

Basic Option Strategies: Advanced Option Strategies, Trading with Options,
Hedging with Options, Currency Options.

Swaps: Concept and Nature, Evolution of Swap Market, et of Swaps, Major
types of Swaps - Interest Rate Swaps, Currency Swapmmodity Swaps, Equity
Index Swaps, Credit Risk in Swaps, using Swaps daodde Risk, Pricing and Valuing
Swaps

REFERENCES:
 Financial Derivatives Gupta, i Edition, PHI .
* Fundamentals of Financial DerivativeSwain.P.K, HPH
* Derivatives and Risk Managemedayanth Rama Varma: TMH.
* Risk Management Insurance and Derivatjv& Koteshwar: Himalaya
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(16MB740)SERVICES MARKETING
(Departmental Elective-5)

Course objective To provide a deeper insight into the marketinghagement of companies
offering services as product.

Course Outcome: The students will be able to understand the cleniatics of services,
understand consumer behavior in services, aligmicgerdesign and standards, delivering
service, managing services promises.

1.

Understanding services marketing & CRM Introduction, services in the modern
economy, Classification of services, marketing e Vs. Physical services, services
as a system -Customer Relationship Marketing: Relship Marketing, the nature of

service consumption, understanding customer neexks expectations, Strategic

responses to the intangibility of service perforoem

. Services market segmentationsThe process of market segmentation, selecting the

appropriate customer portfolio, creating and mammg valued relations, customer
loyalty. Creating value in a competitive marketosRioning a service in the market,
value addition to the service product, planning &nanding service products, new
service development.

Pricing & Promotion strategies for services Service pricing, establishing monetary
pricing objectives, foundations of pricing objeetsy pricing and demand, putting
service pricing strategies into practice. Serviaammotion: The role of marketing
communication. Implication for communication ségies, setting ommunication
objectives, marketing communication mix.

Planning and managing service delivery Creating delivery systems in price,
cyberspace and time. The physical evidence ofsdéwice space. The role of
intermediaries, enhancing value by improving quaitd productivity.

Marketing plans for services The marketing planning process, strategic cdntex
situation review marketing strategy formulationsaerce allocations and monitory
marketing planning and services.

REFERENCES:

Services Marketing — Text and Cageajendra Nargundkar, TMH.

Services Marketing People, Technology, Stratelgsistopher Lovelock, Wirtz,
Chatterjee, Pearson.

Services Marketting— Concepts planning and implementation, Bhattgebar
excel,2009

Services Markeinrinivasan, PHI.

Marketing of ServicedHoffman, Bateson,Cengage.
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(16MB741)ORGANIZATION DEVELOPMENT
(Departmental Elective-5)
Course objective: To provide the students with the conceptual fraorevand the theories
underlying Organizational Development.
Course Outcome:Student become familiar with the concepts of orgatinon development
that has driving factors of values and beliefs approach to development of organizations
1. Organization Development —Definition — Characteristics - Contributory Stems
Values, Assumptions, Beliefs in OD - Values in Tiéion — Ethical issues in OD.
2. Foundations of OD Systems Outlook- Third Wave Management and Omngeioin
Transformation.
3. Diagnostic Process and Areas of DiagnosisAction Research- As a Process and
Approach- OD
4. Interventions classification — Team Interventions — Intergroup Interventions-
Third party peace making intervention, Structurateiventions- Comprehensive
Interventions and Training Experienc®ther Interventions- T- Groups, Behaviour
Modelling, Life and Career Planning.
5. Consultant Issues- System Ramifications — Power politics in OD -ture of OD.

REFERENCES:
= OQOrganisation Change and Developmatvita Singh: Excel.
= Organisation Development and Transformatiérench, Bell & Zawacki, TMH
= QOrganization Developmejirench & Bell,Pearson.
= QOrganization Developmemaniel Robey & Steven Actman,Macmillan.
= QOrganisationDevelopmenthange,Cummins & Worley,Thomson/Cengage.
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(16MB742) DATA COMMUNICATION AND NETWORK ANALYSIS
(Departmental Elective-5)

Course objective: To provide the basic concepts of Data Communioatdad Network
Analysis, network security, privacy and data entioyp

Course outcome:This course serves as a general introductiontémesnts seeking to acquire
a foundation in current network technologies focalbarea networks (LANs), wide area
networks (WANs) and the Internet. The course presican introduction to hardware,
software, terminology, components, design, and ections of a network. Network concepts
such as the OSI model, topologies, and major paigp@s well as the basic functions of
system administration and operation are also irdudlhe course is operating system
independent and provides an introduction to seympllar network operating.

. Introduction — General structure of Networks — ISO, OSI RefeeerModel.

Hierarchical Network, connectivity analysis — dekayalysis — local access Network
design. Physical layer: transmission and multipigx digital transmission — circuit
switching packet switching — terminal handling foercorrection and error correcting
codes.

Data — link layer: simple protocols. Unrestricted stop and wait isidwindow
protocols. Network layer: virtual circuits and dapams, centralize hierarchical and
broadcasting algorithms.

Transportation layer and Session layer transport service — addressing and
connection establishment — flow control and buffgri- synchronization — crash
recovery gate way- internet work fragmentationsssm layer.

Presentation layer network security and privacy — data encryptiokey distribution
authentication and digital signatures — virtualnteral protocols — file transfer
protocols.

Application layer — distribution systems ISDN — Service & HistoryCH/IP and Net
Working and Internet working Derives.

REFERENCES:

= Data Communication and Computer NetwoiRsick& Read, Person.

= Computer Communications and Networking TechnolpgMiEhael A. Gallo,
Cengage.

= Data Communications and Net Workji@ghrouz A. Forouzan, TMH.

» Data NetworksBertsekas & Gallages, PHI
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(16MB743) INTERNATIONAL FINANCIAL MANAGEMENT
(Departmental Elective-6)

Course objective: To provide students with a broad view of Interoaéil Monetary Systems
and its understanding to enable a global manageatotdusiness in a global setting. The
prerequisite for the course is Financial Accounaingl Analysis and Financial Management.
Course Outcome:After completion of this subject students shouldabe to discuss the role
and practices of foreign exchange markets and the& in financial management by
international businesses, explain the exchange datermination and the role of global
financial markets, appraise the financial risksethdy international businesses and the
principles for managing these risks and apply thiecpal financial management techniques
in international business.

. Introduction to International Financial Management: Meaning, Nature, Scope,

Importance, Difference between FM and IFM, RiskslFM, Role of International
Financial Manager.

Foreign Exchange Market Function and Structure of the Forex Markets, Majo
Participants, Types of Transactions and Settlemedtiseign Exchange Quotations,
Process of Arbitrage.

Management of Foreign Exchange Exposure and RiskCharacteristics of Foreign
exchange exposurd@ypes of Exposure: Economic Exposure, Transactigpogure,
Operating Exposure and Translation Exposure.

Cross-border Investment Decisions:Capital budgeting, Evaluation of Cash flows,
Approaches to Project Evaluation. Risk in CrossdborInvestment Decisions:
Political, exchange rates and inflation. IncorperRisk in Investment Decisions and
Risk handling techniques.

Financing Decisions of MNC's & Working Capital Management: Introduction,
Cost of capital, Capital structure, Methods of ngsicapital, Cash management,
Management of receivables, Inventory managemen#ri€ing current assets.

REFERENCES:

International Financial Managementy. A Avadhani, Himalaya .
International Financial ManagementS. Eun Choel and Risnick Bruce: TMH.
International Financial ManagementSharan5th Edition, PHI.

International Financial ManagementMadhu Vij: Excel, .
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(16MB744) INTERNATIONAL MARKETING
(Departmental Elective-6)

Course objective: To provide students with a perspective of Inteomatl Marketing

Management, its environment and complexities.

Course Outcome The course is to provide a deeper insight inte ghobal marketing
management, environment of global markets, assgpsgiobal market opportunities,
developing and implementing global marketing sges.

1.

International Marketing: Scope and Significance of International Marketifibe
importance of international marketing, challenges international marketing,
Differences between international and domestic etarg International environment,
International Market Entry Strategies: Indirect Exporting, Domestic Purchasing,
Direct Exporting, Foreign Manufacturing Strategi@sthout Direct Investment,
Foreign Manufacturing Strategies with Direct Inveeht. Entry Strategies of Indian
Firms, global marketing mix.

International product management: International product positioning, Product
saturation Levels in global Market, Internationaboguct life cycle, Geographic
Expansion—Strategic Alternatives. New productaierntional Marketing, Product and
culture, brands in International Market.

International Marketing Channels: channels —Distribution Structures, Distribution
Patterns, Factors effecting Choice of Channels, Gallenges in Managing an
international Distribution Strategy Selecting FgreiCountry Market intermediaries.
The management of physical distribution of gooddyéktising and Branding, Grey
Market goods.

Export Marketing: Introduction to Export Marketing, Export PolicyeBisions of a
firm, EXIM policy of India. Export costing and pritg, Export procedures and export
documentation. Export assistance and incentivésdia.

REFERENCES:
= International Marketing Analysis and Strate@ak Onkvisit, John J. Shaw, PHI.
= Global marketing ManagemenKeegan, Green, 4/e, Pearson.
= International MarketingPhilip R. Cateora, John L. Graham, Prasanth SglvsiH.
= Global Maketing, Managemeritee, Carter, Oxford.
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(16MB745) GLOBAL HUMAN RESOURCE MANAGEMENT
(Departmental Elective-6)

Course outcome To provide an outline of Global Human Resourceagement of MNC'S.
Course Outcome:student will understand the Human Resource Manageocoacepts and its
applications in commercial organizations at Globalel that has different challenging
contexts and phenomenon.

1.

International Human Resource Management conceptintroduction, scope, need,
expanding role — Global issues and challengesgeiffices between Domestic HRM
and GHRM.

Human and Cultural Variables in Global Organizations — Cross Cultural
Differences — Cross — Cultural Research Methodebgi Hofetede’s Hermes Study,
Managerial Implications, Cultural Issues.

International staffing and Compensation Practices— Nature, Sources, Policies —
Human Resource Planning — Recruitment and Selefitioimternational Assignment-
Training Expatriation —Repatriation. -Designing Cmensation Programme,
Approaches to International Compensation, Diffaedimy PCN'S and TCN'S.
Appraisal and Training and developmentin the Global Perspective-Programmes
and Agencies - Evaluation of Global HRM Practice=el, cross cultural training,
learning — Performance management and HR procEssnpetency appraisal.
International Industrial Relations and People Managment— Building knowledge
societies, Trade Unions, Collective NegotiationgspDtes/Conflicts, Quality Circles
and Participative Management.- USA — European GmstAsian Countries and
Middle East,

REFERENCES:

* International Human Resource Manageme&iibba Rao P, Himalaya.

* International Human Resource Managemdrdny Edwards & Chris Rees, Pearson.
» International Human Resource Managemastwathappa, TMH.

» Internal Human Resource ManagemedRao P.L, Excel.
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(16MB746) CORPORATE INFORMATION MANAGEMENT
(Departmental Elective-6)

Course objective To provide a broad outline of Information Techogy/ and its application
at corporate business units and to understantdealssues related to the IT management.
Course Outcome:Student will able to understand the core and besicepts of corporate
management of information by the way of its plagniand alignment of Information
Technology.

1.

IT planning and strategy tools: Strategy analysis — environment analysis-
Conducting strategy audit- Assessing opportuniied risks- Company —technology
analysis — Industry —technology analysis Trajeetof technology.

Extending the enterprise: Organising for innovation —Collaboration- Understiug
business networks: differentiation interdependeara# ownership — Designing hybrid
governance models- Building collaborative communiynerging network business
models.

IT Alignments : Building the case for IT- leveraging infrastructuaed creating
options- Components of internet working infrastumes —Rise of internet working —
business implications, Managing IT service8vailability facilities- uninterruptible
power —Delivery- climate control — security — Ne@ngce models.

IT outsourcing - Managing risk through incremental outsourcingutsdurcing
advantages and disadvantages- Outsourcing oppietginiManaging relationships
with outsourcing agencies, Coordination and cordfdll : Development stages of IT
in organising- Nolans’ model- Distributed data gessing - Centralisation vs.
decentralisation- drivers toward user dominancevdds towards centralised policy-
Coordination and location IT policy.

Project management: Project categories- Project management: stage djeqr —
planning and controlling tools-Problems — Towardfgaive project management,
Technology and innovatiordnderstanding technological developments- Technpolog
cycles-. Creative idea generation- Employee crisativ R&D- Role in technology
development.

REFERENCES:

Lynda M.Applegate, Robert D.Ausitn and F. Warren Rddan, Corporate
Information strategy and ManagemertMH

Sanjiva Shnkar DubeyT strategy and ManagemeriHI.

Parag KulkarniT strategy for Busines©xford.

V.K.Narayan, Managing Technology and Innovation for competitikdvantage
Pearson.

C.S.G.Krishnamcaharyulu and Lalitha R. ManagemehtTechnology, Himalaya
publication.
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4 2
(14MB747) SEMINAR (Contemporary Issues on Busine}s
The objective of the seminar is to evaluate thésskequired for the managers viz.,
communication skills, logical skills, analytical ik& presentation skills, persuasion skills,
decision making skills acquired by the studentshie course of M.B.A and to analyse the
managerial capabilities.

Students are required to present a seminar ona@rtgrmporary issue of the business.

SIDDHARTH INSTITUTE OF ENGINEERING & TECHNOLOGY
(AUTONOMOUS)
[ MBA Il Sem P C
12 6
(16MB748) PROJECT WORK
Students are required to take up a project workyhich the student can choose any
specific problem of Industry or Industry based povjwork. Alternatively it can be secondary
source based or Field based project work. Befaeetimmencement of the project work each
student is required to submit a synopsis indicative objectives, Methodology, Framework
for analysis, Action plan with milestones in ordiehave clarity for the subsequent work. The
project should have an internal faculty as guidee Student can initiate the project work in
the penultimate semester of the course.

REFERENCES:

= M.K.Rampal & S.L.GuptaProject Report WritingParagon International.

= Surendra KumarAn Aid to Project WorkParagon International.

= Business EssentialResearch ProjecWiva.

= Paul OliverWriting Your ThesisSage.

= Michael Jay Polonsky: David S Wallebesigning and Managing a Research Project
Sage.
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